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OR years advertisers have been asking for more 
colour in WOMAN! At last we are able to provide it! 
On May 3rd WOMAN advertising and editorial pages 
will be enriched with extra full colour! WOMAN ’s 
full colour pages are the greatest selling force to women 
obtainable—the most sought-after spaces in the weekly 
periodical field. Enquiries for colour space that may be 
available this year and in 1953 should be made as early 
as possible. 


A.B.C. WEEKLY NET SALE 


2.184.640 


THE WORLD'S GREATEST WEEKLY FOR WOMEN 


HAREIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LTD., 96-98, LONG ACRE, LONDON, W.C.2 
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ROE 


OUTDOOR 
ADVERTISING 


COMPLETE WATIONAL SERVICE 


ADVICE 
CREATION 
SELECTION 
INSPECTION 


The Art Of Sales 


Letters 


Sim,—Not long ago | had a 
letter from an advertusing agency 


Wy beginoing 


We have read with imteresi 
your recent advertisements ip 
the Wade press, and, in conse 
quence, feel we can offer you 
a valuable service.” 
Now comes a 

another agency 

“There are many snags which 
create obstacles when produc 
ing sales literature Some 
leaflets are excellent and others 
are very mediocre We 

; appreciate the fact that when 
the enclosed copy of your 

é leaflet was prepared that there 

| were several factors which 

F determined that one method of 
presentation should be used and 
not some other.” 

In this small department, our 
heads are bloody but unbowd 
Anyway, it seems an odd ap- 
proach. | had supposed that Lord 


letter from 


(hesterfield’s sentiment “Labour 
More to pul others im conccil 
with themselves than to make 


them admire you” was pretty well 
Bxiomatic in sales letter writing 

But perhaps the authors of 
these letters hoped to sting recipi 
@nis to such furious rejoinders 
Phat a regular correspondence 
Might ensue and, with it, the 
prospect of conversions? Or js 
it more simple? A certain indif 
ference to the needs of syntax 
and verbal usage (not amounting 
to illiteracy) characterised the 
work of both _ letter-writers 
Gauchely they looked for an in- 
troductory phrase like a man who 
does not know whether to offer 
his hand in greeting. Is it just a 
deficiency in the faculties of 
magination and self-criticism that 
results in lazy, graceless and inept 
writing of this kind-—-from the 
And 


pens even of agency staff” 

do they ever get new clients? 
K. S. MEAKIN 

Acro Research Lid... Cambridge 


THE 


To The Editor... 


Direct Mail: The Client’s Case 


Sin.—-We were imteresied to 

read Dr. J. S, Netter's forthright 
article on direct mail advertising 
and to hear his proposals for rid 
ding this medium of the stigma, 
the Cinderella of Advertising.” 
Surprised, as well as interested, 
were We to read the editorial in 
your issue of February 7, unre- 
servedly identifying itself with Dr. 
Netier’s proposals 

These proposals are admirably 
conceived from the agency point 
of view. They would undoubtedly 
provide an easy and relatively in- 
expensive means of ensuring 
more accurate lists of addresses 
and thereby be of considerable 
prestige value, They do, however, 
fail to take into account the 
chent’s point of view. 

[he basis upon which the pro- 
posals rest is that the estimated 
accuracy of 97 per cent (which is 
achieved by cxisting methods) 
must be raised in order to produce 
client-confidence. To raise this 
figure Dr. Netter makes his 
primary proposal, upon which al! 
the others rest, that the advertiser 
should be advised to ensure that 
his name and address are printed 
on all his envelopes. Without co- 
operation in this respect the other 
proposals are unworkable. (Eo 
velopes fortuitously returned 
should in any case be forwarded 
to the agency-——but, surely, this 
1s common practice). 

Why direct mail advertising 
which can ensure even 90 per 
cent accuracy should be dubbed a 
“Cinderella” we can hardly 


imagine. Would that other media 
could produce such realistic 
figures. 


We realise, of course, that plain 
envelopes despatched at printed 
paper rate are mot necessarily re 
turned to the sender should they 
be undelivered, and that a certain 
degree of waste thereby ensures 
But what is this degree of 
wastage, placed variously at be 
tween 3 and 5 per cent if the 
effectiveness of the whole cam 
paign is at stake? This can only 
be argued around the question 
is the plain envelope more likely 
to be opened than that which 
bears the senders mame and 
address? 

Obviously, the answer to the 
question will vary to some degree 
with the class of recipient, but 
it is Our contention that, overall, 
the plain envelope is far less 

ikely to end its career unopened 
in the waste paper basket, than 


that which proudly flaums its 
place of birth 
In our opinion, there would 
appear to be no case for perfect- 
ing an already near-perfect ser- 
vice which, whilst gaining 5 per 
cent in accuracy, would lose 15- 
20 per cent in readership 
What the client would gain on 
Dr. Netter’s swings he might lose 
several-fold on the roundabouts. 
A. RIDGWAY, 
Cc. R. B. WILLIAMSON, 
Benger Laboratories Ltd., 
Holmes Chapel, 
Cheshire. 


IN THIS ISSUE— 
Who is best judge of 2 poster? 
—page 299. 

NEAT WEEK: Policy Platform 
—How Advertising Agencies Gat 
New Business. 


— Of Direct 
. a 
ail Expenses 
Sm,—Mr. Nicholls (Feb. 14) 
has either not understood my 
article or he has misinterpreted 
My Suggesuions 
The revolutionary suggestions | 
did put forward certainly did not 
merely concern the refunding of 
postage on undelivered letters, 
which most reputable firms have 
been doing for years, but deal 


with the proposed whole or 
partial refund of all other ex- 
penses, which often are more 


than ten times the cost of postage. 
To my knowledge this has never 
been done before, even in the 
U.S.A. 

My proposals were, | believe, 
made sufficiently clear 


J. S. NETTER., 
British & Internationa! 
Addressing Ltd. 


How Students Can 
Be Encouraged 


Sirn,—It might be well worth 
while for the Advertising Asso- 
ciation to plan, and probably 
form, student societies through- 
out the country, just as we @o in 
the form of our branches in 
LS.M.A. We have found that get- 
ting the students together serves 
a useful purpose and, of course, 
we have a complete list of names 
and addresses which enables us 
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LONDON 
174 New Goad &. Wt 
Regent 6358 
MAN CHESTER 
20 Se. Ana's Sq. M/C.2 
Blockfriers 9786 


to contact each student individu- 
ally. 1 am sure that this has a 
psychological eficct jn encourag- 
ing students to go ahead. 

Publicity Clubs could easily 
emulate the work of our branches 
and start to form ther own 
student societies, having the 
students duly registered and their 
names and addresses sent to the 
Advertising Association. 

We estimate for our qualifying 
and two part final examination a 
student May require six years to 
pass, and we charge a membership 
fee to the student society of two 
guineas for that period. Every 
student is known and vouched for 
by a member of the ‘parent body, 
or he has to meet, individually, 
say @ panel whose job it is to sum 
him up and see whether he is a 
likely person eventually to make 
the grade as a sales manager. If 
he is not, we frankly advise him 
that he will do better in some 
other work or profession. 


HAL SAWARD, 
Saward, Baker & Co. Ltd. 


Pulling Power 

Siz, was interested to read 
“Odd Spot” in your issue of 
February 14. 

Whilst a reply to a mailing shot 
sent out in 1913 is quite remark- 
able, we have a client who pro- 
duced a series of educational and 
interesting poster stamps 16 years 
ago and still gets occasional 
requests for them. 


L. A. STRONACH, 
Posterstamps Ltd. 

* * * 
Sirn,-On February 7, 1952, we 
received an inquiry for goods ad- 
vertised by us in The Model 
Engineer in 1909. The letter 
enclosed a cutting of the original 
advertisement in spotless condi- 
tion. Does this constitute a 


record? 
J. W. STREETON, 
Commercial Manager, 
Percival Marshall & Co., Ltd. 
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UNDERWEAR & STOCKINGS, 4 Hertlord Street, Mayfair, London, W.!. 
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| FOR SELLING - 
UNDERWEAR 

& STOCKINGS / 


Tel: REG 7TS57/8 
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ul 
} One obvious fact which has emerged fron ecurring 
economic crises is that the most stable market f{ xports is in 

3 the Commonwealth. —_ Linked to the United Kingdk strong ties 

of tradition, culture and finance the Commonwealt! iffected by the 
political pressures which make some markets so ephemeral. Strong com- 

2 petent hands have built its economic structure and pite of sinister 

f ferments which pervade -the world, the Commonwealth is developing 

steadily while consolidation keeps level with progr Collectively it is 


the World's biggest market—a colossus both in the production of raw 


materials and in the consumption of producer and cons 


ods. Keeping 
in touch with this widespread family of nations prese » difficulties to 
readers of ** New Commonwealth "’, the fortnightly 


the whole of the Commonwealth he editorial pages 1 


which covers 


rror its life and 
development and the advertisement pages reflect what the United 


Kingdom has to sell overseas. Both are consulted with the same 


interest. Readers of ** New Commonwealth” occupy positions of 


authority in Government, Agricultural and Local Administrations 


and they manage the growing industries which are talling so 
much British made plant and equipment. These men have 
confidence in “* New Commonwealth ™ because it is 1 partisan 
with no political axe to grind, and because it gives them what 


they want — authentic news—fair unbiased comment —articles 
by acknowledged experts—good illustrations and production 


«eres ae, y . sar 
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If you sell in the Commonwealth you can reach these men of 
influence through the advertisements pages of ‘* New 
Commonwealth’’. If you wish to break new ground and enter 
this market, make “ New Commonwealth” the spearhead of 
your campaign. Advertisement rates are reasonable and there 
is no wasted circulation. Write for specimen copy and rates. 


NEW 


Commonwealth 


33 TOTHILL STREET 


MANCHE 


LONDON * SW 


TER Mouse Pe 


NFuUC A 


RIRM Hagley Roa 


‘ 4 A Union Street 


LEE Albion Street 
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ADVERTISER'S WEPFALY 


Winsor & Newton Winsor & Newton Ltd London England 


Winsor & Newton Inc New York City USA 


Winsor & Newton Pty Ltd Sydney Australia 
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SCREEN PRINTING 


DISPLAY 


EXHIBITION 


Gloucester ‘Tel 222813 lames) 


lonaen Tel [RAfadgar 4277 8 


Manchester Tel Blackfrars 385i Vol. 155 


Advertiser's 
Weekly 


The Organ of British Advertisin ¢ 


screen printing 
display 
exhibition 
Priestleys 


a does OF GLOUCESTER 


Birmingham lei Midiand 0528 


PRIESTLEYS 


Cards ff Tel Cardeff 2012 
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Discipline By Moral Force 


International Ad. Council Formed In Paris 


‘TRIES’ ITS FIRST TEST CASE IN 
PROTECTION OF TRADE MARKS 


N International Council of Advertising Practice has been 
fA established in Paris by the International Chamber of Com- 
merce and has already heard its first “case,” one of alleged 


: t 
trade mark violation the Berne Office for the Inter 


Announcing this fact, George na al Registration of Marks 
D. Bryson (managing director, ang Copyrights. The LC.C.’s 
Yo & Rubicam, Ltd who Ad ng Commission how 
attended the recent meeting of eve s able to bring influence to 
the LC.C.’s Commission on Ad veal the country im question 
vertising im Parts, discloses that ihrouoh the advertising com 
the Commission 1s going ahead munity there, who are themselves 
with tt isks of interested in the protection of 

Securing the adopton of the ade marks 

IC Cls Code f Standards of / now being shown that the 

Ad g Practice moral force of advertising can 

( the regulatic exert its discipline nog only ai 

g advertising im it how but in other countries, he 

Xr countries; and said 

Producing t eight languag Ci ries in which the Code of 

dictionary of terms used in Standards has been recognised by 

id sing and distributio a number of leading advertising 

At the 9 organisations tre Belgium 
meetings of Canada, Denmark, France, Ger 
the Commis many, India, the Netherlands 
sion »f Norw ind Sweden. In Britain 
which = Ivor it has been adopted by the British 


Cooper Direct Mail Advertising Associa 


(head thon, the Newspaper Society and 
narketing the Incorporated Society of British 
advisory Advertisers and approved by th 
division Advertising Association the 
eo’ 6.4 Institute of Incorp rated Pract 


Brothers & thoner n Advertising. the News 


Un er) paper Proprietors Association 
ch airmar ind Solus Outdoor Advertis 
Mr. Bryson g Associatior 
re prese $ 

Georee D. Bryson the US 
Council ot 

the LC.C. and acts as an alter 


nate representative for Sigurd I 
Larmon president Young & 
Rubicam, Inc.) Mr. Bryson is 


also the U.S. representative on 
the International Council of Ad 
vertising Practice n which 


Britain is represented by Sinclair 
Wood (Pritchard Wood & 


trade marks 
t 


penses and other difficulties, for 
an advertiser to protect his trade- 
mark im certain countries, even 
when $ claim ts approved by Information from 


p— THE 235,000 MONTHLY TH1T ‘PULLS HARD’ 


— ANOTHER SATISFIED ‘OVERTISER— 


This time it is a Book-case man:facturer who reports 
the best results from L.G.S. 
currently used ! 


LOCAL GOVERNMENT SERVICE 


Reginald Harris Publications Lid., 12 Sta 


a ‘ . . 
NEWSAGENTS ARE 
‘Ww * 
“SWAMPED’ AT 
a r . J 
WEEK-ENDS 

A proposition that the News 
agents’ Federation should ask the 
Periodical Proprietors’ Associa 
tron to help regulate the day of 
sale of any new publication, and 
srrange for tt to appear on days 
other than Thursday and Friday 
was withdrawn after discussion 
by the Federation's national 
council 

The Federation's genera] secre 
tary, A. Whinfrey, pointed out 
that the P._P_A. could not contro! 
the publishing day of new maga 
zines 

Newsagents have been com 


Senior sales ex Saville 
burs ives . r. talks Plaining they are swamped with 
a 1K i wy publications of every description 
pecially erected for a / two it the week-end” while early in 
week salesmen trainis heid the week they have wery few 
¥ Batchelors Peas I theld magazines to handle 


£180,000,000 


In 1948, total advertising expen- Data show what proportions of 
diture in the U.K. was esti- the total are spent on various 
mated at £124 5 millions types of advertising, how these 

In 1950, it is believed to have have changed over the past 
risen to £170-£185 millions, ten years, how advertising 
hese figures are rescaled in income is divided among the 
“Advertising Expenditure in industries providing services 
1948,” the first authoritative and supplies, and the relation- 
analysis of total spending to ship of advertising expenditure 
cover a post-war ycar, pub- to national income and total 
lished this week by the Adver- consumer spending. 
tising Association A review appears on page 290. 


er all other media 


NALGO’'> 


Row, London, WI Grosvenor 3879 & 1361 
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‘MANY AUTHORITIES REALISING ECONOMIC 
NECESSITY FOR OUTDOOR ADVERTISING’ 


Criticism Disarmed By Gardens - King’s Funeral: 
kp likelihood of a reduction in the total amount of adver- Record Sales 

tising was envisaged by George T. Mills, chairman and S of th 7 
managing director, at the anoual meeting of Mills & Rockleys 
Lid., the poster contractors. He believed this might happen 
because the drastic steps which the Gover 


Dail» Gr 
d 


nent was having to 
take would probably result in —— a 


They Want ‘To 
| See McLellan 
ss Re-elected 


. shortage of civilian supplies. 


Negotiations between Kemsiey 
Newspapers and the Laions cover- 
ing the proposal to produce the 
“Sunday Chronicle” and “Sunday 
Graphic” in Manchester instead of 
London are still in progress. They 
have been delayed owing to the 
King’s funeral. 


Some “Tide” Press 


Ads. Suspended 
P { I 


Hed 


ee 


PRESS NEWS AND PROSPECTS 
VO MAXIMUM ON DOLLAR S&S 
PULP IMPORTS 


son 


———— 


i 


* ‘ppeey 
“Times” Ad. Was Not 
Election Expense 
M MON cted 
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Drastic Slash In B.LF. Home Advertising 


; Y PRUNE ' ‘ORD WIT I . 
CAMPAIGN t Rt 7 ED IN ACC ' RD V : H New Survey Of Jobs Order: 
GOVERNMENT ECONOMY DRIVE i soe aeaeenni’ _ - 
suxembourg’s Talks With 

Expenditure on home advertising for this year’s British I 3 3 Vi . 4 

Industries Fair has been cut by approximately 85 per cent on Jisteners up | inistry 
last year’s figure. The decision to prune the home campaign so A laree scale audic srvey Representatives of the 
drastically has been taken as a direct result of the Government’s 5 to De made of Rad xem N.P.A,, the Newspaper Society 
‘dive bourg’s listene pint intry and the P.P.A. met officials of 
sconemy 4 i g the last week sary the Ministry of Labour and 
Last year £26,000 was spent on amy RRR It w be cond the National Service on Monday 
home advertising. Onrginally, « | J, 0. PLA. Joint Meeting = Brush Market Res Surene and Tuesday to discuss prob- 
was ated 211.000 would be ° © Ltd behalf of Radw Luxen lems arising from the Notifica- 
spent this year. Last week it was In Dublin ire Advertising |] nee tion of Vacancies Order, which 
decided that total home expend | members of the northern vey w C = os aot comes into force on Monday. 
ture would now not exceed : Institute of Incor ne Mond : . be Official rulings on questions 
£4,000 se Nomen ion Adeeitio. commuted ove <. ie affecting publishers were issued 
N £1.40) t m ine he een visiting Dublin to England. Scotland Wales late on Wednesday, and 
pent on a trad ess ca ngements f e hold Two thousand ectl tue appear in our Stop Press 

4 nt of prover ( , i column. 


. 
— “Ban On Liquor 
0 s ad tising allowance ind R. D. Poc 1 thon. s ary This w be f g scale Ads. Must Stay 
his " £14,000, ¢ ired) = During the 1y in Ireland they survey that Rad ing Gl t t 
w i iM ist yea \ fiscussed deta of the meeting has had since to the ee . anges. ne 
£1.000 less than t = \e spent with Charles E. McConn ateg 198 ne > oy mittee, meeting on Monday, 
however wing to campaigns is a Fellow of the Institute ust year refused to grant an application 
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‘Be Vigilant To Maintain 
Kthical Standards’ 


An appeal to member of 
publicity clubs to be vigilant 
on behalf of the advertisement 
investigation department of the 
Advertising Association to ensure 
that no advertisement departs 
from accepted ethical standards 
was made by F. W. Jefhkins, 
assistant secretary of the Adver- 
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Liverpool and District Publicity 

Nwoctation 
p 


Regent 


Basie Style 
t Irw j 


Ire land 


A Break With 


Tradition 
1? r ‘ 
} 
t M 1) 
’ 1k ih ‘ 


Club News 


North W ales 


Holiday Publicity 
Convention 
Making Your Adv ZA 


he th 


bu f ad 
1 Stev H hips 
Kind Kraigl n It Pr 
‘ 
Arth Chadwick hairmar 
h ' The Ma 
f Angl he presider 
id t ‘ 
It ‘ V on d j 
h he Ma Hyd 
H Rhy! n th . 


(,lasgou 


Memorial Service 


Memb Pul ( 


» the | King. in § 
Tron Church Frid 


Youth Loses 


ord 


Cafe 


‘ 


Bristol 


Visual 


hairman of 


recen 


Choosing Pictures 


the Manchester 
publications 
the 


t 


d 


Ar 
way 
} n 
a 
Aids To 
- : 
Education 
aj 1 ssion 
Clittord 
] of 
if I { ind 
heing 
dv 


{ 


psa 


Verdict In 
Debate 


Inter-Club 


\ motion that advertising must 
depend more upon youth than 
upon experience was defeated by 
46 votes to 22 at a debate 


between the Regent Club and the 
Publicity 
week 


Club of Lendon tast 


ith must cut its wisd t 


t cuts its wisdom and befor: 


nd 


Kenr 1 W. Parkinson a 
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Publicity Association, seen 
m advertising, publicity 


behalf of M.P.A 


junior sectior ” 


Bradford 
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New President 
At a meeting of the Bradford Pub 
Ass 1 ” Mirman 


president 

of th 5K or 
Mr. Parkinson has accepted a life 
vice-presidency of th Associatior 


Vanchester 


Junior Section 
Officials 


New officials of the Manchester 
Publ y Association Jumor Section 
ap nt it st woek annual 
’ Ch man Leshie 
Sax H. Know Ltd.); hon 
‘ vy. M hardson (Waterlow 
& Sons Ltd.) and hon. tr urer, Miss 
S. Bell (Yorkshire Post), educational 
vt W. Lennon (J Cl yn 
Ad sing) d y ducational 

ft M OH on (K | 
News pa px socia heer R 
Raw (FE. John Roe Ltd.); deputy 


Berks and Bucks 


Where Women Are 
Needed 


Women should t presented in 
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vertising ncies, Matth Cross 
old Berk ind) «Bucks Publicity 
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Stanl 


A continues 


4 Latham 


Test Competence 
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MORE FIRMS ARE APPOINTING 
SALES PROMOTION MANAGERS 


To Share The Responsibilities 
Of Modern Marketing 


British Sales Promotion 


Hoover Party In 


ciation theref attracted men 


said 


Townser 


pric it which the wool is being 
offered at is below the iverage 
wholesale price 


C.W.S. Makes Marketing History 
With Flat Rate For Suits 


For the first time in its history 
the C.W.S. has introduced a flat 
rate for men’s suits throughout 
the retail movement. 
the prices are being 
to-day eet a national adver- 
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Ad. Medium 
Derek Roe, of F. John Roe Lid 
speaking in favour of radio adver 


tising at Altrincham town forum 


method of commu ion, and the 

most econon and cflective mean 

of passing 4 messag to a large 
umber of peop! It was, ther 


medium which would help to mak« 


Marketing 
Newsbriefs 
cael Mark Will 


ren an in industrial 
design ts now taking place 
Arthur Stewart Libert vice 
airman of Lib & Co. Lid 
vid 1 soft fu hing salesmen 
attending a cou zanised t he 
Council of Ind ! ' 
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Austin’s Launc!) New 
Export Maga-ine 
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ADVERTISER'S WEEKLY 


Drapers’ Ire 
Roused By 
Persil Offer 


In a new selling scheme introduced 
by Crosfields Lid. customers who 
buy a aa t of Persil are given th 
opportunity of purchasing 2 oz. of 
pure botany knitting woo! for 2s. 6d 

There will be advertising support 
for the scheme but plans for this 
have yet to be compicied Agents 
the J. Walter Thompson Co 


The scherne, however, has aroused 


writing letters of protests 


ord commented 


The scheme should be withdrawn 
mmediatel! 

If Crosficlds want to increase 
sales, instead of antagoniming distr 
should 


reduce 


Drapers’ Record states that the 


Radio Is Flexible 


said television was the most modern 
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advertising campaigns much les 
static and formal 
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Buyers Of Artwork 
Criticised 


Advertising agencies and man 
szers should be rather more recep 
tive to th deas of an artist, and 

them up to th mt, rathe 
than condemn them t of hand 
uid Arnold P. Radcliffe. Indust 
Art td., addressing Mar 
chester | » of the Incorporated 
Ady s Association 

H mar sand 
agents who “ r for 
new ideas gave hazy instructior 


Many buyers of art did not know 
what they liked themselves Mom 
artists were keen to deal direct with 


dvertising managers 
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ODD SP@T 


F. W. Jefkins, assistant 
secretary of the Advertising 
Association, has had the 


unusual experience of spend- 
ing the week-end at a “bug- 
factory”! 

This was the Imperial (C ol- 
lege of Science Field Station, 
near Ascot, where hundreds of 
locusts and cotton-stainers are 
bred in the wine-cellar, and 
various plant pests and other 
insects are being studied in 
laboratories. 

Ihe object of Mr. Jefkins’ 
visit had nothing to do with 
bugs. He was attending a 
week-end house-party organ- 
ised to keep pure science 
students in touch with world 
affairs, and he initiated dis- 
cussions on the psychology 


and economics of advertising. 


OBITUARY 
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Newspal Ltd 1 of Reuters 
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R who 
{in May 1946 fr ditorship 
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I 1 t hom n Edinburgh 
A. F. Taylor 

Alex. F. Taylor, managing edit 
D. ¢ Tt n & ¢ Ltd.'s 
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March news! WOMAN AND BEAUTY 
excels itself this month as the magazine for 


beauty conscious women— 


for women who think in terms of beauty, 

in the home as well as in the boudoir. 

Good looks, good clothes, good living . . . 

these are the basic needs of 

WOMAN AND BEAUTY readers. 

If your product serves this lucrative and 

almost limitless market, WOMAN AND BEAUTY 


is your medium for quick results 


ay * 
ice AY WN and BEAU 


SCHOOL FOR BEACT}). 
ShaS.. a for the woman 
e new onthly series covert 


fashion make-up, skin-care who war's fo look her best 


hair styling. figure control. diet 


realth ane ess, ete ® 
stad a AN A.P. PUBLICATION - PAGE RATE £150 - 1/6 MONTHLY 


A. @. BURNETT idvertisement hrector AMALCAMATED PRESS LTD. THE FLEFTS HOUSE FARRINGDON STREET, LONDON, E.C4 
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P.R. Hailed As Factor In 


Better Salesmanship 


Just as public relations sd the help of advertising in 
telling the story » advertising needs the help of public 
relations in selling the d This emphasis on the 
omplementary nature of U vo activities is made in Public 


Relations in Busine a br 
chu woduced by Saward . > 
mehor & Co, Lid Ad. Lights Plea 


The oo eS Rejected 

par ese see ‘ if The Minister of Fuel and 
wi t i x j Power has rejected requests by 
, " The « the Electrical Sign Manufacturers’ 

wl has good pu ' Association that the restricted 


1 r cues a sudu addy period on the use of electricity 
i ' than hallway j from the mains for advertising 
: dive ng messages purposes should end at 1 p.m. 
: Public ations, mt adeds, he (Ihe present restricted period 
: » create a favourable ¢ sc of) from) Mondays to Fridays is 
‘ nin which straight 5 fu 7 am. to 7 p.m.) 

Ad g can do a better job of The Minister has also rejected 
i at f in alternative sugecstion Dy 
| j flect, public relations ad ESMA that the restrictions 

; ve neg " g will t hind . ild end at $8.40 

| f ad tising s news whieh cn in February 
) of such omg ance to t sve 198 Bernard Moss, secretary 


er himself at he is prepared f the Association, said this 
| to pay ensu that it reache week 

ght people in the mght form The Ministry have given no 
ind pla ut the mght time isons for the Minister's refusa 
ates tt brochure bu nerely State that the matter 
Let » kept under review and that full 

: vertist ’ , 
Local Advertising ‘ int will be taken of the views 


Recently public relations ad ESMA 


vertising ha me ino ts Own It ws quite clear that there 1s 
4 as 4 ns of presenting to th » real reason why the present 
people f ition which, until trictions should not be con 
1 sl tw ‘ ich, Was regarded siderably relaxed in fact this 
: snagement as either 'OP could have been done some time 
| he wa 1 work iItice However in just Over a 
| ! ¢ far-sighted business man month's time—on April 4 to be 
| ha perceive that xact " restrictions will be 
w he understanding of Un oved, for ever we hope.’ 
uM t ind ‘ be t 
which that understanding conte a . 
c company does © ‘so Uniformity In Firm's 
ae Lettering 
ws ° : id tising is ck bed In future lettering which peers 
is ’ { the best ways of hee : t — +. _~ o~ = 
il Piacccceage MM Brown Muff's of Bradford will be 
about the company and it . fardised 
~% I vue ig Of regu . The idea, first suggested by adver 
vd nents mad inager, J. A. Horrox 
‘ f tt WIN ipa mtroduce a unmformity which can 
: ws r ended nily recognised as belonging 
t firm 
tn sped ke The type chosen rs Perpetua italic 
pa pe i " i 
pre ‘ ad ‘ é eC} ‘ . * 
the community,” and a Envelopes Show 
vents { npany fs 
policy and Mmce and 1 Beauty Spots 
VE SENCTICS Wide publicity for the town of 
It is emphasised that samford is bemg acheved through 
Pm tee no public relat ca ‘ ted envelopes rsucd by th 
7 can use all the ex R | sos development commuttec 
7 expres Actual med ed for ordinary correspondence 
; nvelopes are on sale at 2s. for 
: tion 1s ck ded Dy the « or él 10s. per thousand. They 
characte MICS. OF Ue . < y pictures of five of Stamford s 
or company P noting : } yc beauty spots, plus publi 
pag and by what it ta ¥ about the town’s schools, sites 
wants to say w . dustry, and road and rail con 
to say it, and very of ‘ ns 
muc can aff !t « - 
“T° Swedish Agency's 
How we t will t tw ie r ¢ 
the field set by these limita 85th Anniversary 
dle pends irgciy ¢ Svenska Telegrambyran well 
skills and initia ' wn Swedish advertising agency 
te Feb As ‘ offices in Stockholm, Gothen 
the Pusiness ith Nhe Maime and Halsingbor has 
celebrated us 8Sth anniversary 
“ 
me 
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South Australia House, Marble Arch, features a 


f Adelaide and a three-dimensional eniargement 


wered twin r 
wauling the Overland Expres 


The comfort-loving homely tabby 


has been ad ed a 
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Home Ext na “ 
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Designed S. H.B 
poster wi be us 
itt sheets ” 4 
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are ilso 
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he matter 


s c ne 
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unit South Australian railways 


y 
200 GUINEAS FOR 
at Pal 

POSTER DESIGN 

As part of their intensified pub 
licity campaign Fogra Failte-—the 
Irish National Tourist Publicity 
Organisation—is offering 200 
guineas for a poster design 

J. A. O'Brien, who heads the 
overseas section of the Organi 
sation, has gone to America on 
a propaganda tour for the coming 
season Much of the current 
publicity, however, will be de 
signed to attract British tourists 
who will not travel to the Con 
tinent because of the reduced 
travel allowance 


Women Resent ‘Lush 
Rivals’ In Ads. 


That women resent the appear- 
ince of so many “lush women" in 
sdvertisements and regard them as 
vals was the opimion expressed by 


Ralph Coverdale in = industrial 
psychologist of the A. C. Nielsen 
organisation, during a talk to the 


Brush Direct Mail Advertising 


Association 


erdale was of opinion 
h emphasis was placed 
emotions. “No two people 

t an advertisement in the 
same way,” he emphasised 


We had to discover whether we 
ould classify the people to whom 
we w ippealing in order to design 
1dvertisements to persuade more 


Southampton Bans 
Bus Station Ads. 


Southampton Borough Council 
has refused, on the recommendation 
of its town planning and develop- 
ment committee, an application by 
ind Dorset Motor Services 


permission to erect three adver- 


+ ft. 4 in it their bus station at 


proposed signs would be 


ous to. the imenity of the 

t nd als n the Council's 

view, th ’ 1 so close to the 

town's Civic Centre was unsuitabl 
for this type of development 

This d or naintains the 

Coun s policy of drscouraging 


new advertising sites in the Civic 
Centre surroundings 
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The Woman’s Page 


provides one of the brightest and most 


informative examples of woman's 
journalism. Cooking — Needlework — 
Fashions — how to dress well on a small 
income —the Home —and Bon Viveur's 
articles on hotels and restaurants which 
have extended interest in the Woman's 
Page to male readers too! 

Over 100,000 letters trom keenly inter- 
ested readers were receis ed by the 
Department last year. What a shop 

window for advertising ! 


Che Daily Telegraph 
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| Advertiser's T, 
Wi : O-mmorrow ’s opics 

eek Pul rice talks Vorsacize O der comes into force 
y pP Monday here are obvious 
. expected s borderline” cases, such as space 
180 Fleet Street, E.C.4 Phone: Chancery 8844 P oe salesmen, copywriters and com 

. $26 A Year Post free 55)- Oversees | ISCUSSIONS between mercial artists 
. British paper makers and M ry spokesmen are chary 
February 21, 1952 representatives of the Scandi- Of SIViNg specie answers le 


laid down in the 


Basic Data pose maximum P sion Go lee Gasee. : a-Se ! 


likely following the British ' 


: pu import give fica 
YHOULD wt occur to a ne to cast doubt on the usefulness K ' . f Stockholm and answers may be 
of the Advertising Association, publication of Advertising oO ; it is felt For example, a list of “exempt 
n Expenditure in (948 gives them thei answer If the Association ' :. in attempt sa i . ~~ s C 1 - al 
had never done anything else, its existence would be more than , ee ; af . : ws * » yon er 
justified by its sponsorship of this work of research and of its “ fee px s Copywrite ind artists should 
predecessor, the Stat if Ana which gave similar facts in tt ‘ ilso be exempt as “persons hold 
respect of 1935 bra ind Bk ng s indard qualifications of a 
Hithert advertising has been hampered by lack of compre : | ' nilar to B wos ee ; : age ; wd ee 
" ; ed 8S is had a emmy a «  capacily as 
' hensive post-war statistic It was hard, for instance, to talk about d pulp tor t e | Hine dard profes 
advertising and not to know with any certainty how much ts spent a considerable t sional qualifications Account 
on it each year and what relationship this expenditure bears to I Scand an Government CXeculives should De exempt On 
national income and total consumer spending. Advertisers needed Geter rs —_ Res = > “_ ~ — a a 
i i ary « u L 
to know, but could only guess, in what proportions spending ts tice export ve passed Th terpretations are our 
illocated to media, for previ researches, though useful as an tar B ind other con ‘ n only, and ist not be 
indication of trends, have been admittedly incomplete s ! has been ‘@hen as aul ative 
Now, the basic data of advertising are available. They should ee aes cd - I = or iets 
be widely studied, for they are essential, not only to advertiser “eh a rs = go soi Re sapere oF Radi 
policy, but to any intelligent public relations for advertising. This £1) per t ' Suedix ‘ te wh cel Piven wad yes eS i r 
j volume should be obtained by all who use or practice advertising, 1 nts for £4 z 7 sell ig Ae > "Ne ss nae B 
and by all wh peak or write about it. The Advertising Associa al ae lina - ah hardly pave promised “full co-opera 
| tion should also be encouraged to continue its researches, and = rs arn . ‘ ir — fon Their federation does not 
to extend them ito the field of product advertising as suggested rm : np it = A onan sus P magazine whicn 
by Sir Miles Thomas in his admirable pretace natively Brit pa maker a aa gh gg oo-der 
' Bad fiat , 


} . 1 Ti Ti ’ } — _— -_— 
Behine ie Times Thus the o ce move is ; 
no mere 5 ining counter Scots children like 
YLASGOW Corporation Transport Committee has rejected a —_ —_ — 
Viequest to lift ius ban « r advertising on the city’s Enthusiasy say com self-service 
AS 
ram nad buses t lewis to be deplored, and not only the Adver 
tran i « This ce ! o Oe deplored, Ane ot onl , : = AL AR tt child would 
for the weighty reason that adnussion of such advertisements +e Bias prove sance in seif-ect 
would have benefited ratepayers by some thousands of pounds j pee vice shops is now entirely dis 
Media owners who refuse to accept advertising for intoxicants ‘ ons I lvertisine 1 by leading Scottish 
are, to be trank, somewhat bel { the times In past years, / { Feder z 
; ‘ 75 N00 ence has shown that boys 
insobriety was a social ¢ The public conscience was roused, hs : come in with a list of 
and opposition to the advert toxicants was understandable items and serve themselves 
But social habits have cha et the better The vast majority y we ’ nh briskiv. G s are equally enthus: 
< n THOT ek 
of people donk with derat ind drunkenness has become ‘ , thus As a ere 1s a al here for 
a toe students of marketing 
rare, while the standard ‘ { premises has improved beyond per ‘ feCTSIGNGINE Old ner” packs are facing 
measure. The few drunkards t ire will certainly not be made aes ageressive competition from new 
_— = ome ‘ 
sober citizens by an advert Any former excuse for adverse products ind with younger 
t > the hrar ame > 
discriminate: has disapre These ad. workers i . rd name oo 
not iys p the scaic hel 
It also seems tllogical a i ulous to prohibit on an important 4 
ippeal is proving a tremendous 
. medium the advertising odity that the law of the land should be exempt factor, Scottish food trade men 
allows to be [reels nul { and publicised kK MPLOYERS he advertis now dev ping self-service, are 
oD 4 Ft husy dis inclined to plump for the pack 
‘ hich cho . . " 
@ Change of eubecriber's address: [case inform the publishers three cussit ‘ t emplovee whic shows a good clearance 
t 
clear week in @ which change of address is to nay directly rate : 
take effect, and ‘ wt fad as well as new ae « gaged wt ‘N fica n of ROUND TABLE 
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The Igglesdens are 


They are a nice young couple, the 


Igglesdens. Ambitious and self-sufficient, 
they have a constant eye on the future. 
Kenneth Igglesden is a compositor with a 
local printer—been in the trade since he 
was fourteen. A glance round their cosy 


little bungalow in Southlands Avenue, 
Bexhill, brings evidence of good taste and a 
good pay packet. The bungalow itself they 
are buying through a building society. A 
great deal of Kenneth’s spare time is spent 


in activities connected with the R.A.F.V.R. 
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buying a bungalow 


int Officer WOP AG in the 
ite a bit of weekend flying 


He was a Warr 
yar and does 
now. By advertising in the Sunday Pictorial 


you can tell your product story to the 


Igglesdens and many other families lke 
For t! 


average week! 


them. Sunday Pictorial, with an 
etsale of 5,025,354, goes into 
a huge cross-s-ction of the homes of Great 
Britain on thi 


week. The Su 


very economi: 


est advertising day of the 
lay Pictorial’s space rate is 
too. Itssquare inch perthou- 


sand rate of {is only 10.9°,, above 1939. 


Sunday Pictorial 
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@ Advertising expenditure in 
1948 was estimated at £124 5 
millions—1 2 per cent of the 
national income. 


| How Much Is Spent On Advertising © Mace to ‘E170 NS, milhons ® 
. 1 6-17 per cent of the national 


And Where The Money Goes © Frew advertning, £46 milion 
total spending. 


@ Turnover of advertising agen- 
cies is estimated at £522 
millions (1948) 42 per cent 

Ow - oni » . {. us { power for clect g supplies { es is given of the total. 
| | advert z tt gas Was Jen, and, from . é ‘ Ihese are only a few of the facts 
' ted Kinedors und how March onwards, the Plan f he Press ad ‘ ut Lhe rev caled in “ Advertising Expendi- 
: For a long time we YOluntary Limita f Ad “ f irgest ture in 1948,” published this week 
‘ . : y Was in operatior ‘ 42 pe by the Advertising Association. 
soap : lotal expenditure on advertis- Apart f the 
ing in 1948 is estimated at £124°5 fu cate f ther 44 per cent of the total was re 


{ ’ lL «per “ ’ millions. { { matter ceived t i shers of news 
#X, the first authoritative and This compares with an estimat ! , sdvertising pu px ind pe dicais, and over 
. ‘ 4 { i : } or fir 4 ‘ ‘ i 4 yuaric ny Newspaper publishers 
t-wa cal { 1938 \ trat wid ated | sone Ihe printing trades, other 
tata { | ‘ t 6 | t al in publishers, received approx 
and , ’ id fir nately 22 per cen 
i \ « \ i { 1 Statistica Lota mov of adve sing 
r . Rod 38 j f ful ne Expend gencies 18 est ad at £52-2 
. it prod ! 18 by the ions ese g 42 per cent 
ho t ‘ R Ad g A ind the of total expenditur Turnover 
th work { j tr Ye WS Pa pe Na al in i f Economic from press advertising alone was 
able ert thie ‘ ceased from 1580 to 200 px ind Socal Resear id cover {40 millions, to which poster and 
t itdoor and transport ad 193 “ idditiona transport advertising added 
lif . i y e charges by almos jata f sis sh possible inother £6 na ns After pay 
’ ‘ ( pe nt Over the same ae B cant com g over a sums due to other 
j en od postal charges for direc srisons trades and industries, it is esti 
ipproxr | 2) tt ipenditure ited that agencies were left with 
j ' = ie i66m - 
eact Estimated figures are also given press ady ng ¢ or less ons ry 
h f for 1949 and 1950. In the forme: uintained its pos at a litt » thirds of all sales promot 
‘ + ri ru ly id 
s believed that expend . ? na , Ot rut advertising was addressed to 
rose to £155---£165 millions were ¢ lerable ove ; final consumer This fieure 
i the latter to £170—£185 its betw he different kinds (£77°5_ millions) represented al 
1s € {y ‘ shown most 1 per cenzg of t sales to 
' ! in relation to the national in y withg ¢ per 4 The remaining third 
P ' ‘ +} F wes of tota ding) £40 millions) was addressed t 
‘ “ a ” ads represented F 7 = ' & , - 
« sufact , ne 
ve fitu : ree 2 per cent in 1948 io ; Seas = miuainulacture fraders 
1 I 4 i , . » 2.9 I " ‘ Sources of nformation and 
‘ ‘ Ti mpares wit . , nr ‘ - 
F ; pe ; 7 ~ ‘ a4 ethods of estimation are 
438, and 1-5 6 per , Mas A ° ‘ 
4 F i “ig - . y Ud " » fescribed a ength Returns 
fad . " = 1US0 : se gag Tra " " were received from about 800 
’ v5 espe ely . 4 fats 
! : ! ' Thus.” rb p 1 dian n . 
‘ a a,  CUserves anG sdvertis Sir Miles Thomas, president of 
' n the immed RN ‘ g increased ¢ Advertising Association, con 
rti , ‘ , i ‘ 
: ' advertising pla pers " , tributes a foreword in which he 
f ‘ ‘ ‘ : eg wage on ) 4 ays t te i “ colla 
ab : P i ‘ 4 t , ated, particularly Col. George 
t ’ { ’ 
7 ; str ms on ad 8) and Ward c rman of the Advert 
to disappear un d ‘ Association Committee on 
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\ inalysis of how total ex I ! sit name 
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: fia and to indus d J i oO r 
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l hi | ( ] S¢ ; | [ +. « CAORYING THE FULL MAPPIN GUARANTEE 


A high grade 
Swiss watch of exceptional 7 7 
value 
We one _ oweene ooo 


cane coven 
MAPPIN AND WEBB 
ee 
ee —¥ 
ane FX Tt _, — 5 ae 
. of MAPIIN AND WEBB Limiret 


O] usIng it. 


The advertising counsellors to these famous firms 


who, many years ago, first made the decision to use 


The TATLER,?* have had their judgment endorsed 


repeatedly by their successors. New minds have 


ft MARR 


studied the question afresh in the light of changed 


4 conditions, and always the conclusion has been the same 

+ Mappin and Webb in 1908 

J sie Stay in The TATLER oot SELLS? is Harrods in 1911 

Abdulla in 1907 

lhe ~ 
~~ 
W. T. CARPENTER, ADVERTISEMFEFNT MANAGER, INGRAM HOUSE, 19$ STRANT DON, W.C.2. TEMPLE BAR $444 
Mambester Office: 44 Market Street. Telephone Manchester re 4tog 
‘ 
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PRINT REVIEW 


Booklet On Gold And Silver Aims For 
The Stars—Seores Near Miss 


By BRIAN HILTON 


y 
2 

hard att surface Mia Jeut ! id Beautiful paper and restrained 

> = — Pps nodle and well-pro ned ! 2 « of blue give the title page of 

ke tention Vv ond actua ind it 8 amazing what a d i t ing a the Johr P Matthey booklet 
a achievement ference balanced margins mah f I pr vreat dignity and strength 
avis WW fesig ga hu he printed page In this case ifs ! ving firs 
: J Ma xq « Lid type area is less than o half f j 4 i 
“ ‘ { the page area { a hand takes the form of a letter as it 
, Page f 
i ‘ ' ! » ’ i at «st j ght have been written by the 
; we cover Is a | i ; 

’ G " Dadd Ltd t ‘ ) heavyweight board. and tl i I irth Earl of Chesterfield to his 

; fa f t And hure is enclosed in ens 4 was it'd son Ihe text, however, 1s let 

! ! of similar mat ‘ ‘ 1 ’ jown by the cover—a very poor 

. ' 

that t instance Commendably I ‘ draw $ itation of cedarwood Nor is 

1 lesigner resisted the temptat “ ud ce and, the text paper appropriate—an 

! the suggestron) that zg 1 and t f gont ar f bad colour when an 

} m r should be used ‘ Imad {raw : r. were intique would have given the line 

I klet t ‘ h is in fa printed in teh } wot ymly istrations more character 
i ‘ {R i blue with a blocked al f } Is this a or example of the 


paper 


Tut New Parrripoe and Love 
% book contaims, apart from 


Wi tii Z “gi U7? ™ n pons ¢ specimens that form a sub 
cS had t t i 1-cou . 

wy tj \ 7 : stantial portion of the contents 

\ thy Ts we. 6 SeVeral pages reproducing jobs 

ZG “ > oe firinted by this famous British 

~ wpe YY +" Sy eet cae firm, and large photographs taken 


ti rf Works The s hand 
G : , ' . : 7 SOMTHE ad out and printed and 
GZ - ‘ ould pay for its cost 
Z : pat Story of Mond Nickel, a 
7 : > ‘ 5 
Z ‘u aw 64-page book, has been published 
to mark the jubilee of the Mond 
ryects Nickel Company. It 1s a worthy 
, f cat enterprise. Par 


eA 
=) 
mal 
po 


. Nic S a Series of 
t 
i} istration »y Eric Fraser 

. Kayser Bondor have distributed 


silers and suppliers copies 


—— — if t 1 th wa 
" f a bound book which gives an 


7 SE“E]Z rer has ccount of the rise and develop 
\ = — b YW WS ¢ vract - ce ‘ moun es ’ anon 
7 — , Z IZ, 4 , laine R i veals ae shrewe 
Mii; | t  ueaie at pune ae ae 
F public 1 the company’s 
WESTERN MAIL laters etait at, Sine he cael ook 
AND SOUTH WALES NEWS carn its that preceded wage hog wt wae 
The Nationa! Daily of Wales & Monmouthshire 7 wa ' 7 , — co Aa . a , see | 
a tt ‘jan Inc fentally, I received two in - 
SOUTH WALES ECHO thone used English tw of the 1952 batch had sone 
- AND EXPRESS y ’ calment ¢ / ess One _ from R a 
7 | ‘ ? . j } ’ 1w none « ve s screen pr ers, 
> sorgest - n South Wales ists SS . - . a — ” sone Le 2 aoiaes 
CARDIFF TIMES & WEEKLY MAIL a. & Ng lp go oy 
, 


consists of an example of the 
FOOTBALL ECHO ano exeress a la an aoae a cee a 
and on horseback—with 


% HEAD OFFICE: CARDIFF Tel. 33022 king Fnioving calendar sheets of the same size 


Ae 1 i ‘ . Seeman » = 
GO —SSSC‘CSC 
i 
! 
ee : : . ’ 
i ie tle 5 an { sutifully printed in Perpetua, | H gp ~ 
“9 | ra Ht ind , ‘ a8 ry — 
: Sita nt if f a brochure Now for the difference of that ! hoped to because tt is “art 
“ i atrava pinion The book contains * act a) g-Or - o e 
wat P hed Tt text is perboard illustrations by Li i fone often 
i — " vant thee 
ae 
- 2 
a 
: | () 
> 4 
_ 1 6, i a — Eee 
f 
f i . = 
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Your Market (eA Y our Medium 


CERTIFIED DAILY WET SALE 
(JULY 50 JUNE 51) 


1,370,709 | / % £ 53.160 


— 


POPULATION 


BALLYE ASTit 
CUSHENDALI 


ZG; ie @ BALLYMONEY 


eh BALLYMENA LARNE ~y 
. BALLYCLARE @ VHITEHEAD 
CARRICKFERGUS » BANGOR 


8 A 
STRABANE | ~ TOOME @ @ RANDat STOWN 
OMAGH @ MAGHERAFELT @ ANTRIM .ONAGHADEE 


NORTHERN O53 


DUNGANNON @ . Japeaaeaes PORTAFERRY 
rare 


DROMORE @ 
DOWNPATRICK 


ARDGLASS 
CLOUGH 


ARMAGH @ DUNDRUM 
BANBRIDGE! NEWCASTLE 


Head Office BRIDGE STREET, BELFAST (Phone 22884). London Manager 
London Office 107 FLEET STREET, E.C.4, (Phone Central 9179), ERNEST J. HAYES. 
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Largest Net Sale in Northern Ireland Every Morning 
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ATTA! 


CAMBRIDGESHIRE TIMES 


Ssewr 


0! 63,852 
ABC y maw a 


TIMES BUILDINGS, MARCH 


Tele 2368 (2 lines) 


Copies 
Weekly 


London Representative 
Ma. W. HH. WALMSLEY, 69 FLEET STREET 
Tele . Central 9353 


CANNOCK — 


DVERTISER 


Covers the whole of. 
CANNOCK CHASE POPULATION 


STAFFORDSHIRE OVER 65,000 


let Sale in Kent 


Largest Ne 
KENTISH TIMES 


SERIES OFJEIGH TEL OCALISED EDITIONS 
ERTIFIED NET SALE 


<= 80,093 


ths ended 


A teda nt of space is w available for new business 
Flat rate 23 - per s.c.i 
TIMES BUILDINGS, SIDCUP Tel. Foots Cray 3077 (3 lines) 
London Office: 329 dy. Holborn, W.C.1 Tel. Holborn 2730 
waaé gt h Bexleyheath, Erith and Dortford 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


SERIES 


tensively cover the populous and 
prosperous area of South-West 


The newspapers 
of North Essex 


Lssex Conuty 
Standard 


Gazett Beco 
-@o 
azette | 41,335 
Braintree and Witham ASC. 
TIMES ne ata STREET 
Over 44,500 0 week A.B.C ie nay my 


Ciiffords inn, EC 4 HOL Mil 
1Ss. per s.c. inch Flat cle ellie aie 


hMome nes Press Grow 


REGIONAL WEEKLIES 
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A SPLASH OF COLOUR 
AFTER 94 YEARS 


| FADERS f the Lamouth 
Journal. which has been pub 
shed weekly f 4 years, were 
sed to find a splash of 
n the der page in a re 
$su Eff ve use Of red 
“ id half page adver 
cm f Walton's stores of 
Exmouth and Exete 
Lox t wa favourable 
d th » « d couraging 
mer t other 
" fron { Quite a 
ill “ k know how 
don Th gement wer 
hed h spor ind K. ¢ 
Thon the dv cement 
bt g tells vw they a consider 
ng fur half or f page colour 
king 
Other manag n who estimate 
hat th hav 1 solid Conservative 
idership nay be ch d by this 
mw f idership f on Some 
hey h plung nto 
von for tea { upsetting the 
d n of ger wor 
Weekly paper idership has a 
1 nulating o ok than some 
folk prepared icknowledgc 
Even if wr ition ha 5 
r s in the ere no reason 
for imagining nentally, it is 
wk in the mud 
. * * 
Guest oF honor the celebra 
mn dinner with which the Coalville 
lime narked fiamond jubilee 


was A. W. Peak president of the 
} Assocation of 
ind joint 


f the Leicester 
k mngratulated 
he Coa e Times on ws courage 
n changing to front page news 
Ta we hav n example 
f a weekly dep from tradition 
vd tind “ innovation 
An cight page supplement, on art 
paper, was ! 1 wm every copy 
of the dian d t dition 
In the fi f the paper, a 
iding | im would 
be to prodt ible journal 
of news, of new ind general 
liter ind possible to 
mak benet he people of 
he district Ad ly has ut ful 
illed this 
th paper wa founded by 
Andrew Wilkin hen of the 
Nuneaton Obser nd continued 
und x OW 1 printing 
t f Andrew Wilk & Son. The 
present | d comp took Over 
n 1946 
Circul ’ ay s a few 
hundred; it 1s now 8.000 in an 
urea which vers hriving mdus 
rial and Por n Coal 
vill s th t he ftamous 
Lencestersh d which 1s 
breaking ¢ d high production 
ind high p 
* * * 
How Do THE weck s view their 
own rok 
\ leading Bridling 
ton Chronicle Our only 
thought is for tt s of Bnd 
lington, its bus cople, board- 
ing house keepe ring, fish- 
nz ind hk cs shop 
keepers and work ke. Our 
pol there! pnmarily 
that of making t of mak 
ng friends 


Many improvements are promised 
by Arthur Chapple, the new editor 
manager ncluding fuller news 
coverage of events from a more per 
sonal angle, still more photographs 
snd articles of vital importance 

New plans to cater for the holiday 
trade are being formulated to draw 
more national advertising when the 
season starts 

Another view on the task of the 
weekly comes from ¢ H. Blatch 


of the Finchley Press 

He told local audience The 
local newspaper has a far-reaching 
ind = intimat appeal that s un 
rivalled by any other type of pub 


lication, and none can match its 
nfluence nor the quality of its class 
of adership It contams all the 
news of the people you know, the 
know and the district 


It encourages every worthwhile 
activity and is a vital link in the 
community life of the district It 
never stunts, nor distorts or be 
comes sordid, but secks ever to 
present the news in a fair and 
balanced manner Is it to be 
wondered at that its sales have pro- 
gressed to record figures or that its 
readers are typified as the finest 
type of ciuzen? 

All of this may have been said 
but it cannot be emphasised 
0 often 


* * > 


“Morecampe’s Hotmpay Season 
Ahead.” was the theme of a special 
page in the Morecambe Guardian 

Designed to call attention to the 
need for planning before the ex 


pected influx of visitors, the page 
concentrated on possible alterations 
and «renovations im_ the = hotels 


boarding houses, etc 

In addition to an illustrated head 
ing over five columns, and a three 
column picture showing holiday 
crowds on the beach, the page 
carried seven and a half columns of 
appropriate advertising, and was 
executed by Geoffrey C. Mackmnil 
sdvertisement representative of the 
Guardian 


* * * 
IN oRDeER TO discover the city’s 
stars of to-morrow,” the Salford 


City Reporter is holding a senes of 
talent competitions at the Salford 
Central Mission 

For the various heats—-restricted 
to amateurs living within the Sal 
ford boundary—the City Reporter 


office has been turned into a book 
ing office The paper will award 
valuable prizes. Winners will also 


appearance with 
agent's con 


be guaranteed an 
one of a local variety 
cert parties 


. ll * 


Tue Derbyshire Times group of 
five papers had an average weekly 
net sale of 103,709 for the last six 
months of 1951 

The management has decided to 
print as many {ten page papers as 
possible to give readers full news 
value 

Like many other weeklies they 
take “the middle course” on this 
vexed size circulation dilemma, and 
uum to publish six ten page, and two 
cight page papers in every cight 
weeks period 
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Midland Apprenticeship 


Do not imagine that all readers of ‘The Birmingham Post” are captains 

of industry and city councillors. The paper is read by the electors 

as well as the elect. “‘What great ones do,’ wrote the most famous Midland 
them all, “the less will prattle of." Many a junior clerk has borrowed his princ 

“Post” at lunch time, and later become a regular reader at his own expense 
purpose by many younger people serving their “apprenticeship” in all classe 

commerce. “The Birmingham Post” provides a valuable medium through w! 
of tomorrow can be approached. 


noham 


Morning Daily Men 


ADVERTISER'S WEFALY 


MANAGING | 
DIRECTOR | 


lhe paper is read with 
Midland industry and 
these potential leaders 


0 


of A.B.C, 


Birmingham Mail Birmingham Weekly Post 


Evening Daily The 


'y Journal 


38 NEW STREET, BIRMINGHAM 2 
London Office : 88 FLEET STREF!, E.C.4 


Branches at Blackheath, Bromsgrove, Coventry, Dudley, Kidderminster, Leamington Spa, Re id 


h, Tamworth, Walsall and Wolverhampton 
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THE AVERAGE NET SALE o 


“EVERYBODY'S” EXCEEDS 

840,000 COPIES WEEKLY 

FOR THE PERIOD JULY TO 
DECEMBER 1951, 


ie 


Sen on tha Sider ghad wales of- es 
contents. Every page is packed with first-class ~~ 


reading matter by brilliant contributors . . 

absorbing features... topical news stories 
and pictures. Editorial which compels the 
attention of all members of the family in 
the quiet, receptive atmosphere of the 
home, In these favourable conditions your 
sales message will get the best results — 


_ @t a cost which is favourable too, for the 
_ advertisement rate of EVERYBODY’S 


_ remains unchanged at £800 per page. 


a 


A. W. BURNETT, Advertisement Director, 


— erlemee LTD. 114PLEET STREET, E.CA4 
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Fine quality Silk Screen 
printing. 
Point of sale Display 
made by craftsmen. 


Stove Enamel Signs 
for home and export. 


G.A.SHANKLAND.ITD. 


Grafton Works, N.W.5. 
GuettLtHIvVE R Ss s§9S5 
-_ 


re produced by automatic 
variations of copy-matter 
s they fold completely 


48.000 of these display ts we 
screen process printing nt 
and, colour. Carrying dummy 


4 
flat for packing 


Another job well done by . - - : 
détor ADVERTISING . 


46 BROADMEAD BRISTOL | - 1£LEPHONE 26817-20460 
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SE. @ CORNWALL ST @ BIAMIN 


CLI LIF LaF” 


INDUSTRIAL 
OPPORTUNITIES 


die. 


t of progress that has been achieved in 
s of industry by the use of well 
Poster 


ampaigns warrants 


cldons are qualified 
ce in planning 
| national campaign or area 


curs no obligation 


1840 


stablished 


\ SHELDON HOUSE, QUEEN ST., LEEDS, 1. 
OOP \ SOP) LOD") LOD) LOT >. 
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OUTDOOR ADVERTISING 


A development of interest to 
the whole outdoor advertising 
industry has been the introduc- 
tion in Sweden of a completely 
novel kind of poster display 
device. Features of this are the 
constant movement, compact- 
ness and pleasing design. Each 
structure carries three posters, 
and has space on the roof for 
neon sign installations. 


A new development in poster 
display has been introduced 


in Sweden with the launching of 
Billes Revolving Display Stands 
Posters can now be exhibited 
under luxury conditions or les 
that move 
The new type of structure is 


triangular, carries OMe poster on 
each surface (under a glass cove 


ing), and rotates at the rate o 
two revolutions a minute It 
stands on a foundation of rein 
forced concrete covered with a 
strip of stainless steel at the 
bottom and with a beading of 


teak higher up 
the foundation 
equipment 

A tripod arrangement, acting as 
support for the entire 
equipment, is fitted in the 
of the bed The three 


the main part of the structure 


Two recesses in 


hold electrical 


called “the ‘house are built oF 


The man a few 
yards from the 
foot of this new 


ftvpe of poster dis 


play structure gives 
a measure oats 
size 


STANDS FIRST 


AND FOREMOST IN TOWN 


AND COUNTRY 


Sign Introduced In 


work of angle trons, and 
covered with teak except wher 

t actual display boards are 
fired The roof has a coverir 


of galvanised sheeting and the 
display panels are lined with wal! 
boarding 
Veneered boards frame cact 
poster and, simultancously, act as 
geht shades for the neon lamps 
whict uminate the pictures 
The size of each poster is 8 ft 
Ziman 13 ft. 1 io The glass 
ps ire framed with stainless 
1 
A stop of stainless steel, about 


4 in. wide, runs along the bed 
helow house and forms a 

\ the gap between the 
bed a house 

An electrical unit consisting of 
a 2! HP. motor with worm gear 
ng drives the stand This unit 
is %) powerful that the combined 


efforts of 10 
stop the 


Eact 


men afe 
rotation 
poster 5 


unable to 


illuminated 


Stuart Lewis Looks At 


Mobile [Illuminated Outdoo: 


Sweden 


. } cat im) “ 
sign displays 
Tt trig ud ca 
ect ‘ qu 
choke panels to 
4 Placed along 


Pieces automa 4 
revolving move 
as well as the o 


on the 


In Sweden, th 
the care of the loc 
essential job ts 
posters. Each pos 
run 

Painted on specia 
the posters have a 
2 in. x 13 ft. and a 


nights 


And 


Posters, 


isk: — 


Who Is The 


TEMPLE 


BAR 2468 


112 HIGH. HO 
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By night indirect 


automatically 


Humination is 
switched or 


na cardboard spoo 

bout 3 in. diameter 
Posters are sent to each agen 
» a cardboard tube 8&8 ft. 6 In 
n This 1 8 fastened to a 


shatt fixed to the floor by two 
hoisted up in 
and 


top position 


pulley 
Having reached its 
is stretched taut by a 
ratchet device fitted 
The two side flaps are 
hen fixed Im position in order to 


paw! and 
the shaft 


“lock” he poster 

The agent's duties include daily 
supervision of the stands n 
addition to carrying out all 
necessary lubrication, cleaning 
ind possible repairs All finan 
cial matters, service to customers 
1s well as painting of required 
posters, are dealt with in. the 


head office 


Best Judge Of A Poster ? 


PHS 


problem 


poster industr 
commercial nor po 
aesthetic. It is not 
with “special 


“challenges,” the s 

tion and location ot! 
but with the qua 
posters displayed o 


There is, of ¢ 


sion under the Tow 
Planning Act for 
wording or desig 


Officia! censorship 


on aesthetic 


art 
that includes ¢ 
wholly undesirat 
proved t! 

In fact 
for banning a 


reMain a eka, one 


is actually obscene 


lybellous, or in s 


BORN 


u 


ic 


“ther 


it 


is 


rned 
1S, 


tru 


c- 


lings, 


th 
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From here it might be argued 
complacently that poster design 
good, bad or indifferent, can in 
no way shape the future of the 
industry. But this is quite untrue 


Even though the powers of the 


planners are limited to decisions 


n how and where posters may 
be shown, it is a fact that the 
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cause “PELLULITE’ contains no coarse 
pigments, absolute control of consistency 
and spread is assured 
Main I 
HEKM 
By removing so many limitations, ‘PELLULITE’ offers 45, Poland Street, M 
a vast range of new possibilities in silk screen lesign Main I 


MILL WAR 
Dacre House, Victoria $ 
MANUFACTURED BY THI 


Send now for Shade Cards Samples. and Prices 


" Pellulite 
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FLUVNZSSZSS 
SCREEN AND POSTER 


COLOURS 


PELLULITE’ makes possible the repro- 
ion of fine lines and small type; and 


bles register to be controlled accurately 
PELLULITE completely climates the 
d to overprint dark grounds in order to 
oarse edges 
PELLULITE’ Water Poster Colours are 
ficiently concentrated to apply directly 


any background including black 


PELLULITE’ in its basic form has been in 


ful use for nearly ten years as a dye 
1 dress tr mings. Its potentialities as a 
p medium were recognised as being so 


at that at has now been developed to 
filer all the most highly desirable advan 
ges for silk screen printing in fluorescent 
ks ‘PELLULITE’ is overwhelmingly 


iperior! 

NORTH) 

KS LIMITED 

4. Tel.: Collyhurst 2565 
(SOUTH) 

ANDISE LIMITEL 
S.W.1. Tel.: WHItchall 0261 
APORD STRERT, MANCHESTER 
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BUSINESS 
OPPORTUNITY 


PRI MISI i nn IT. AVAILABLE In a 
favourable f scent to Piccadilly 
( S ! K SCREEN PRINTERS 
rye it ATION COMMERCIAL 
al i 4 ‘ mos. Can be easily 


ts The advertiser 


iny company requir 
prem by placing business 
ilinterest. Alterna 


milion OF suggestions 


f Is f premises would be 
te ’ ‘ 
Write Box 9943 
Advertise Weekly, 189 Fleet Street, London, E.C.4 


THE 


WELLINGTON JOURNAL 
& 


SHREWSBURY NEWS 
NET SALES 5 | ,808 WEEKLY (A.B.C.) 


lLor.don Representative 


DAVID L. CLACKSON, 80, FLEET STREET, E.C.4. (CENtro! 2626) 
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interest a 


e readership 
onfidence in 


METALLURGIA 


THE BRITISH JOURNAL 


GIVES FULL 
ADVERTISING 


VALUE TO TECHNICAL 


EMMOT’ * 


WEST MANCHESTER } 
AO sTaeer, WC? 


NOON . 
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Praise This House Organ 


-aders 


Paid Postage To 


HOUSE organ differs from 
4% an ordinary journal in that 
its popularity cannot de 
measured in terms of sales It 
i uSually given away. One can 
only find out whether it 1s 
doing its job properly by find 
ing out what its readers think 
about it 

I at 5s mot easy it can Mh 
j aS Was f j i re 


iM wer 
1000 da j CREE ves 
public ‘ ficials and 
governm tt i over the 
wi rid 
To 72 f these readers ques 
tionnaire cards we n On 
ach card w vo questions 
WwW you t is frankly 
whett rf yn stands 
as high in your ¢ ition ast 
did when you f ipphed for 
regula copies to be sent to 
) \ t ut ntiinuc 


1/; 
! 4 
Al 
f the 
spor 
1 d wha 
ind ex I 
Mi 


FIRST 


‘ANIMATED’ NEON SIGN IN W. AFRICA 


es have guided = editorial 
j y it have been (a) to 
give ac ate and up date in 
formation on new production and 
j » tect « 0 ) 
presen cw sci fc and econ 

c Jer f u in the in 
du " iganda campaigns 
Ik 4 son has been 
lraw n all quarters of the 
oe ~ 


the house organ world. From 
$ inception im 1924, two prin 


exchange 


f int na 1 and editorial with 
iding d and = technica! 
imais Ov seas As a result 
articles from 7? Milk Messenger 
have been reproduced, wholly or 


in part in Ames ca, Austraha 
South Africa, Eire, Germany, 
Belgium, Denmark, New Zealand 
and Turkey, as well as, of course 
n this country Also it has be 
to run the journal 
thout paid outside contributors 

_ rt ott issue two current trade 
advertisements for Cherry-Burrell 


in two colours 


come possible 


nut the magazine has at the same 

ne subtly put over the idea of 
the sponsoring firm's competence 
and know-how, its advisory ser 
vices, and the merit of its pro- 
ducts. This highly successful job 
of public relations has been ac 
complished without v2 the 


high cost of lavish pro 
for The Milk Messenger, wit 
1934 front 
inpreten 


s. and plain 


£ ig 
. ' 


completely 
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Ww? ADVERTISER'S WEEALY 


MANCHESTER 
CORPORATION 
TRANSPORT 


H. SMITH & SON LTD., hive pleasure 

in announcing that from the end of this 

year (1952) they have been appointed sole 

Advertising Contractors to the Manchester 
Corporation for all the Transport vehicles i» that city 
to the number of 1,434. 


ADVERTISERS and their AGENTS will be pleased to 
know that thanks to the friendly relations that have 
always existed between the outgoing Contractors, David 
Allen & Sons Ltd., (Robert Y. Slaughter [td.) and 
W.H. Smith & Son Ltd., they may freely deal with either 
firm, knowing that they will be assured of continuity of 
service in respect of existing displays, renewals 0! such dis- 
plays, and new displays. In other words, the existing orders 
with David Allen & Sons Ltd., will be implemented for 
the full periods, and renewals or new orders for any period 
may be placed with either Contractor as may be preferred. 


W. H. SMITH & SON LTD 


STRAND HOUSE, LONDON, H © .2 


DAVID ALLEN & SONS, LTD 


7 BUCKINGHAM PALACE GARDENS, LONDON, S.W.\ 


J 
a 


ee ae a we: F 
< Ly 
ae 
. Z 
’ 
oy 
ie 
ing 
ae 
ae 
’ a | 
| he i 
9) 
| 
No oy eT 
Be. «| 
-— 
j ; Y | 
| PY ; 
| Sa 
> ; 
. “eee 
a 
| ; 
| - 
{aa 
Pg 
7 
Y 
4 - £ ey 3! wig 
a yee 
ae 
‘ae 
) Sie, 
; is 
; of 
Sod 
. = } } , \ ‘ r 
a wane an at Y ; \ ee ee P <2 : . - 
ri — sie — = - a a ay i “ae oY ina? a7 «a : a 
C—O Ss: ee = oe ee 


AUOVERKTISER'S WEE 


COMMERCIAL FILMs 


FEBRUARY 


Ilow Repetition Gives These Six Horlicks 


Films Individuality 
hap 


disting 


. * 
ung |. i 
vert MM ha $ 

first) prim 


impaign ¢ 


PAUL NUGAT 


reviews the 


HEN branded 
turns, many 
aig iy 
: - handl 
New Productions woe 


going 


sor 


YPONSORED 
ee Lid. 3 


K sh 


scaung 

ft Samuc 
equany ¢ 
undamaged 


" t 


tainers 

rectly. The 
strations. are cs 
themselves, requ 


of imstructions 


intended to e 


France 


IN BRIEF 


1 Brother For Susan, spon- 

sored by Southalls (Birmingham) 

for girls above the age of 

ly than most 

can do, the 

the facts of 

$s suitable for 

sage. Producers were 
Producers’ Guild 
* 

Admiralty 

with naval 

crashed in 

breathes 

oldest Ser 

World 


ngs on the part of 
ind headmasters as to 


of future the Army 

tto a boy of 15, has led 

Office to sponsor 

prentice, which fea 

three schools at 

held, Chepstow, and Harro- 

This high quality film 

Verity Films Ltd., gives 

1 completely objective picture of 

the kind of life and future a boy 
s being offered 


FILM EDITOR 
WRITES... 


G ATE WAY Film Productions Lid 
5 have one of the plum jobs in 
documentary filn aking im recent 
years. On behalf of the 
Flect ty Board, they are 
the nstruction of the Owen 
t Scheme, which 

in 1954. The 


t 


recordin 
on site 
* * 
Axper Sarrut, the French car 
toon-film maker, represented here 
t is busy on a 
cartoon for the 
a filmlet for 


* 
FRIAINED SHOWINGS of 
um Films Bureau's films dur- 
S| totalled 44,09S—a record 
in increase of 7.676 
total The figure takes 
ccount of theatrical showings of 
films—two of which, “Wealth 
and “Forward 
had widespread 
ution. Nor does it 
ngs of the 110 prints 
hased from the Bureau 


rvices for 4,227 
tions for 
Organisations 
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ADVERTISER'S WEEKLY 


If your field is too restricted... 


- your sicld will be equally unsatisfying. To 
yield its best. screen advertising must be able to 
reach the whole of its huge rich field —and that 
means the Independent Cinemas. There are 3,500 
of these Cin. mas available to PRESBURYS in all 
parts of England, Wales and Scotland—representing 
72° of all British Cinemas. The PRESBURY 

service provides complete facilities for produc- 

ing and distributing films, filmlets (coloured or 
monochrome) and stides for the whole or any 


part of this vast mass market. For screen 


advertising that produces a really worth while 
harvest consult PRESBURYS. 


a 

SD) GLOUCESTER HOUSE 
ay J) 19 CHARING CROSS ROAD ~ W.C.2 
Che] PRESBII Telephone: WHitehall 3601 (P.B. Ex.) 
 —— 


S. PRESBURY & CO. LTD. Member of the Ass tion of Specialised Film Producers 


ERE ts the ideal setting for your 
| Screen Advertising: a regular cinema 
screen feature enjoying popular acceptance 
‘SIGNS OF THE TIMES’ presents all the 
attenlion-gripping interest of a NEWS- 
REEL. The advertiser's ‘solus position’ is 
eceded and followed by News, Humour, 
t and Travel stories, and this back- 
nd of sustained interest ensures the 
led attention of an audience of 

ms in highly receptive mood. 


PRODUCED THROUGHOUT IN TECHNICOLOR 


Produced and Distributed by 


WALLACE PRODUCTIONS LTD 


Wallace Centre, 8 Berwick St., London, W.! 
Tel: GERRARD 2639 


A member of the Screen Advertising Group of the Association of Specialised Film Producers 
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H. Underwood Thompson 
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inusual and success 
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The County Paper of Kent 


MEAD OFFICE - MAIDSTONE 


LONOON - 60 FLEET STREET 
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High-speed career 
of Desmond Elliott 
Thomp- 
son's alter ego: Car- 
nation for Alfred 
Pemberton: Who is 
youngest od. execu- 
tive?: L. E. Room in 
Davies portrait 
gallery 


By CONTACT 


the yvoung ind Sussex Adver 
w , w . 


Underwood 
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ind using 
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2) hours 
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h he did of 
before he 
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said Iwo 
90 seconds 
had been 
rest of 
him to 
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“I can’t see why the copy- 
writers want a ‘Please 
Knock’ notice on their 
door—their copy’s doing 
that all the time.” 
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' I} | glad — . denen irks of a ship were th 
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. Underwood Thompson, “It took me 
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MANCHESTER STORE 
TOOK TWO COLUMNS foe oy 
Kendal Milne & Co. took two 
complete columns in Luesday’s 
“Manchester Guardian” to an- 
nounce the opening of a Hardy 
Amies’ boutique of ready-to-wear 
suits and coats in their Manche.- I 
ter store yesterday (Wednesday). 4g i 4 
One drawing of a model occupied ' : Ww 
three-quarters of a column 
length. This is the first time that : j 
such a space has been let by the (Tris) K d.w 
“(Cuardian™ since before the war, 
The ad. was placed direct. 
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NEW CAMPAIGNS 
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DISPLAD LTD. 
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MANCHESTER 15 


BLACKFRIARS 0856 


Exhibitions « Displays Silk Sereen Materials 


THE CHEERFUL FIRM 
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; 124 Ladbroke Grove, W.10 
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At EXHIBITIONS © DISPLAYS SIGNS 
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DISPLAY ano 


PRESS OFFICER EXHIBITIONS LTD. 
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CONSTRUCTION 
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140 CROMWELL ROAD 
LONDON,S.W.7 
TELEPHONE: WESTERN 3127-8 
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of course! 
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T. ROBINSON 
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72a Plough Rd., Battersea, SW 1! 

Tel Nos Battersea 5300 & 4886 


St. Bride’s Fund 
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BOSTON 


DISPLAYS LTD 
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Cut-out Letters 


Packing 


Cut-out rehet lecceris 

ready gummed, |2 epan 316-8 
LONDON INDUSTRIAL ART LTD 
33 Jubilee Place, S.\W.3. Tel. FLA 6816 
ORDER DEPT. 3 All Saints Rood, W./! 
Tel. PARK 943/ 


DESPATCHING 
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From Postage stamp to poster | 


m single copies of quantities 


Z SCOTLAND 
9 A. NIMMO A, 
13) Wilton Street, Glasgow, N.W. > 
LONDON AREA f 


ROBERT P. HYMERS LTD 


17 Clifford St, Wl MAY far 6768-9 
| NORTHERN AREA 
R. DIXON, 5 Hillingdon & 
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Stretford, Manchester | 
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COPY SERVICE 6669 


PHOTOGRAPHIC 
PRINTS 
Any Size—Any Quantity 
Write or Phone 


PHOTOWORK LTD. 


AND 
LILYWHITE LTD. 


73 Baker Street, London, W.1 
Tel. Welbeck 0938/9 


A. ty K. WARE 


GRAPHS) LTO 


Pomeroy House, Basinghall St Renden,t C2 
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“TONS, Son & WATTS LTO. 
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HOMEX PUBLICITY 
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F. W. WHITE & CO. 
Trode Letterpress & Lith 
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Prepared by us, and 
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is one your office mat 


be spared why Td 
Fermaprint 
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90 Victoria Street, SW i 6258 


Have You Seen 
**SCREENASCOPE’’? 


The finest continuous automatic 


STILL PICTURE PROJECTOR 
for 


Publicity and Commercial 

Advertising in Exhibitions, 

Shop Windows, Stores, etc. 
CRANE AUTOMATIC CO. LTD. 


Makers of illuminated Signs 
Hong Kong Works, Exhibition Grounds 
Wembley, Middlesex. WEMbiey 5997 
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‘RECORDER? IN 2% 2905 sdverisements, many in 
SOUTH AFRICA: 4 Marper’s 


Faport Wine and Spirit Gazette, 4 

S h A wow ha d a t print ed 
[ The Recorder Ur ” i f 
" i { < » « « I Y. ge 
various 
ind 
and 
brome photo 
ind vineyards 
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{ Mustrated is 


Gillott Pens 


NOW AVAILABLE 


VYMAN™N ASA Ss. 


; S | : ¥ =e Di ce th uc ‘for ubul 4F s , ungham 

JOSEPH GILLOTT we thelr advert a a ee mann ype heyy peer ne 
AND SONS LTD development thing of ‘ ment and over 100 

j of Prince ~ 

ontains th More Steel—For 
{ life « ing 
¥ Llenor, « ) ry , v Sacheverell _Export wees 
Te ih — te Wels vell, and 2 ses e scrapbook Hw 


Se EVV YS 
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‘ * t s 
‘ ‘ . m abour, and M.P. tor Edgbaston, 
TYPESETTING © Laundry Journal ha nem thal | bristian Herald begin social ne opened the Isth Business 
han au n distributing sit kK 


at Bess & ites i udition at Bingley 
\ ‘ sundry mach té , ward the end of rmingham, on Tuesday 

PLUS | ‘ ’ veri fore f Welcoming Sir Peter Bennett 
* ere the Lord and Lady Mayoress 


| ‘ orders totalling £57 Journal = of Commerce rmingham and B. B. Dyer 

wal R » of Shipping, Ship president of the Office Appliance 

| th } May Fngineering, and 

| , ‘ ; fu e ering, an ind Business Equipment Trades 
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Daily Mirror m ) y bh ing 
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SERVICE FOR ; a : sot hor 


range of modern office appliances 
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EXHIBI T ION “ : . - and a new cheque-writing mach 


; f ch is simple to operate 

‘ om : pub ’ ‘ i f ' tx t . ' . 

STA N DS : Practical cae ieee he user against the 
. <P it of aiticles fri lent conversion of cheques 
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Services 
& Supplies .u: 


Process Engravers Cut-out Letters 4 Signs | 


SCOTTISH STUDIOS & ENGRAVERS 


offer 2 unique & complete service for SIGNS OF ALL KINDS 


J. D. SIGNS 


| IVES STREET, CHELSEA, Sw 
Tel. KENsington 5096 
GLASSWRITING, EXHIBITION AND 
GENERAL SIGNWORK 


Blocks & Dies 


PAINTED PUBLICITY 


AND SIGNWRITING CONTRACTORS 


Established ower 90 years 


FROST & WARD 


17 CHILTERN ST.. Wl. WElLbeck 3563 


BRASS BLOCKS & DIES 


‘Brass bk 


card or 


seks fo r i blocking on 
plastics. Bronze cutters 
for cutouts. Cutter crush dies for 
showcards etc. Steel dives for metal 
NOBBS & AYCKBOURN 
14 CLERKENWELL GREEN, EC! 
CLE 6474 Est. over 40 years 


Colour-Photographic 
Cine Slides and 
Transparencies 


Process Suppliers 


PLATE PROTECTOR 
SAFEGUARDS 
PROCESS BLOCKS 
TYPE FORMES Etc. 
AGAINST DAMAGE 
IN TRANSIT 
AND CORROSION 


FOR AN 
INDEFINITE PERIOD 
Simple to use and very economical. 
Small sample supplied on request 


THE S.D. SYNDICATE LTD. 
44 EARL ST. FINSBURY, LONDON, E.C.2 
Telephones 
BISHOPSGATE 
681! 6812 
700! 


Alleolour 
Services 


OF 
BRITISH ALFA 
FILMS LTD. 


72 WARDOUR ST., LONDON, W.! 
Tel.: GERRARD 2112 7088 
FULL-COLOUR- 
PHOTOGRAPHIC 


TRANSPARENCIES 


CINE SLIDES 

and 

7 aape mee DISPLAY MEDIA 
Advtg. Pencils Enlargements up to 


size 20° x 30° 
and all types of 


Our our r rodt 4d photo- 
Advertising Gifts |! 0. tse 


Telegrams 

ESSDEECOP 
— FINSQUARE, 

LONDON 


Advertising Novelties 


ANGLO FANCY PRODUCTS LTD 


17 


ADVERTISER'S WEEKLY 


CLASSIFIEL ADVERTISEMENTS 


(Conn om page iii of cover) 


| FREE LANCE SERWICES [MM BUSINESS OPPORTUNITIES 
{ 


THE IDEA WIT woes ADVERTISEMENT REPRESENT A. 
macs Gcsie | am Thon ‘ stabiish . . nf 


PARTNERSHIP BE 
: ACCOMMODATION 


| EXCELLENT SUITE of Mices an 
reer LANCt | “waiting room to let ir ne. 
comments on curren 
a YO! Ad. Weekly 


BUSINESS OPPORTUNITIES 


NORTH OF ENGLA'! “iy 
, moles cur eat . m work with selector 
profitable additiona . ~ wa 
Tree an rm 


ADDRESSOCRAPH ABSRESEING 
UNIT for envelopes s “ repen 


j 
. : td as 
—— P ' 1 EUS 
the res \ s Art 
oder Fu 
higat 
Box 987) 
Advertiser's Weekly 180 Flee &: ECs 


Paper Quad Crown 9 Ib 


Cartridge and feather-weigh 


Ad. Weekly I 4 


PRINTERS 


EXTENSIVE 
PRINTING PLANT 


WORTH OF LONDON 


Lists o — ee BL VERS part 
me ccs 


“STORES OF 
» £ 


rH 
pee . 
naan n r 


SPACE REPRESENTATION 


Recently Acquired 
Box 977 


Additional new Machinery 
Advertiser's Weekly 190 Fleet St ECa 


Con now produce further 


ADVERTISER k - ‘ 


London. o : WEEKLY 


OR 


MONTHLY 
PUBLICATIONS 


Ad Week “ kta 


SHOW agar or ignores 


Book J 


CARILLON PRESS LID Triple Messenger Service 


to London Daily 


Box 9976 
Advertiser's Weekly 180 Fleet St EC4 


A Whit KNOWN 
with wid next 


—— Are LETTERPRESS printers « 
ke an additional periodica Flat 
ae chanical s/c. and 


Weekly 


MISCELLANEOUS 


180 Fleet St BC4 


Manufacturers 
‘37 PAilt Lane, London 


le  Nwe 
ompstead SESB and Gladstone 676 


Miscellaneous 


a 


Goodwill Gifts 
of ADVERTISING NOVELTIES 
for your business friends and 

potential customers 


SHENTON SERIES 


Offers a large range with per- 
sonal service. Write for our 
Catalogue or ask our repre- 
sentative to call vidual requirements 

We gre actual monufacturers Enquiries ore welcomed by the Soles 
GALE MELVILLE LIMITED Office 


24126 HAYOONS ROAD, 
67 73 MARLBOROUGH GROVE, OLD KENT WIMBLEDON. LONDON, S$ wW.i9 
ROAD, S.E.1. Tel. BER 4187 (2 lines) Telephone : LiBerty 28616 (Jines) 


ADVERTISING 
BALLOONS 


are a sure way to maximum 
publicity value for your money 
YOUNG & FOGG 
RUBBER CO. LIMITED 
offer you a complete service 
th their “GARTEX” 


Balloons, printed to suit indi- 


FORGET FOOD, FUEL, HOUSEHOLD WORRIES 


and LIVE the DOWNS 
HOTEI H main London- 


Brighton lu many residents 
travel daily 


Free 
Sussex 
from 


Comfort 
On the 
London 


at 


. central 


arly tea 


heat ing 


and log fires; 
breakfast 


in bed, if you 


r games; nr. Golf 
onous walks and views 
Ireatment Rooms, ultra © violet 
hs and electrical treatments 
and =special 
stay 
for illustrated brochures. 
DOWNS HOTEL “s3s255° 
SUSSEX 
AA. and RA Telephone : HASSOCKS 630 
Station > HASSOCKS (Brighton line) 


Riding, Tennis 
ray, 
for 


terms winter 
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ATO. EMTESENE 


SUV eMetoe MENT 


tisri ay 


AUVERTISERS 


co CLASSIFIED ADVERTISEMENTS 


wt 


FALY 


| tavour MAN > 
for LIVERPOOL | 


5. C. PEACOCK LIMITED 
1i Leigh Street, 


Live 


MAN 


ADVERTIS€ ME 


SENEATING 


Advert 


AUS EM ETESENG, 


SAtts 


. 


rpool, | 


MANAGER 


ACER 


“Tr REPRE 


POSTERS 
OUTDOOR REPRESENTATIVE 


REQUIRED 


Bon 9966 
sors Weenkly 180 


PROMOTION 


Fleet 


Ac.bnwecy 


MANAGER 


Femacary 21, 1952 


RATES APPOINTMENTS VACANT, Ss 6d. per lime, 405. per divplay panel Inch 

APPOINTMENTS WANTED, % per tee Ss per dixplay panel inch All other 

ctaeifications, 45. per line 4% per divplay panel inch Mistmam, |} lines, Box No 

cheree, ome time plas 9d. covering powtage ete Series rates of application: afi 

edverthements ender seven imeertiogns MUST BE PREPAID Address: “Advertiver's 
W eekly 186 Pleet Street, Loadon, £4 4. (CHAamcery 8844 


APPOINTMENTS VACANT 


PAPPRIENCED WINDOW ‘ 


want ot . : ASSISTANT To 
se pase ADVERTISING 
MANAGER 


WANTED 


Py Sales Sta 


h ‘ a ' rea Ve * ww iny req 5 
CIRCE LATION MANAGER gma woman aged 25/30 
Es e | t t with e eative ability 
° . ' ' Would t be C ed witl 
a salary 
4 4 Neck a 4 rt work r fina ayouts, Dut 
PROCESS ENGRAVERS REPRESENTA be able ther se 
TIVE reg H well-t I . ' 


TO A YOUNG MAN ; clerred Applica wou Sake 


IN HIS TWENTIES 


Lond 


» t futur 1 
det ¢ e ’ jet fide e. to 


Agency 


A leading 


ers a 


Direct Mail to a ve repre Bow 9975 


sentative capable at first of Advertiser's Weekly 180 Fleet St EC4 
contacting some existing Ot TDOOR ADVERTISING Exp 
‘ < t sf Lond 


clients and then of establish 


ing new ones t a Salary 


and commission basis s and « em 


Box 997! ‘ giving particulars 
Advertiser's Weekly 180 Fleet &: EC4 


PRODUCTION \ 


POSITION OPEN , H res 
‘ a Aasistant Ad P ‘ 
Manager of N nal A . ‘ : My | 
fa ‘ 2 a “a 
Hox Ag W wt bo4 £C4 


an FE 
exceptional 
| opportunity 


has arisen in the Newnes Organisation for 


A BEAUTY EDITOR 


Two famous national women’s magazines the weekly 
HOME NOTES and the monthly MODERN WOMAN 
have an opening for a Beauty Editor While the 
present intention is to choose two applicants with the 


necessary qualifications, it might be that in the case of 
an outstanding applicant the two posts could be merged. 

This is an exceptional opportunity for a young woman 
of attractive personality with wide contact and knowledge 
of the beauty trade and an ability to write freshly and 
informatively about her subject. The fullest scope will 
be offered for originality and fresh ideas 
which will be treated with strict 


Applications 
should be 


confidence 


Box 9992 
Advertiser's Weekly 180 Fleet §: EC4 


EXPERIENCED 
SALES REPRESEN TATE 


Ie pp Berk y Se 
\W 


WOMEN'S WEAR SALES 
oN ‘\ 


Sa 


4 “w kly ae | Sf 
PRESS 
ridge Sw 


Hox 


HOW ARDS 
Lib 7 -E 


— 


fx f y f kee 


BLAckfrnars & 


coop acer aay bon TYPIST required 
mt, knowledge 

f 2 ‘ J advantage 

® j gan a vtr al 
‘ ' Ww f als previous 

‘ ‘ 1 sala juired & 

» Kh si 1. The Hyde 

i Nw 
—. ARTISI Ope mity 
ec | s S , 
" 8 f { lettering artist, also 
J 1 Please w 

2 ‘ ’ Ll y fe 
Ad Week “0 | Ss ECS 

SEviIN - HIRST | \ t et 
y ape iG al Artist 

f ‘ Must ¢ ap 
‘ shed work fea 

et ala ar nus 

‘ Ss Mana 

2 Gratta H M m Preston 


ADY df MENT 


PROMO 


ADVERTISING 
Ma ster, 3 


a 


‘a4 


semt to: 
The Managing Editor, 
Home Notes and Modern Woman, 
GEORGE NEWNES LIMITED, 
Tower House, Southampton Street, 
Strand, London, W.C.2 


Layout Artists 
required immediately by progres- 
ve nd rapidly exponding provin- 
y Preferably creative 
ty yout etter g ind 
f h rt work Sound 
know § f reproduction and 
tur phy esser Se full 
der " f experience nd 
y required, with specimens 
. a be returned), t 
OELRICHS ADVERTISING LTD. 
| Registered Pr ers Advertising 
| 30 TLAND ST. SHEFFIELD, 3 
| COPYWRITER reg j manufactur 
| “ - "2 " NW ‘ so 
¥ ~ 
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Picase * spoly 


Pt 5 
we im publaity work 
Di i AC 944, 
Morumer Street. 


Samson Clarks, 57/61 
Ww. 


_Loadon, MATE SR EES 2 

SALESMAN of proven ability required 
by large firm of Exhibition Comtactors. 
a class opeaing y Box GA667, 

ury © om ECs 

— CLASS icttcring arum required. 
Pais in «6 person wad specimens 
c iC ARTISTS. 12 "alway 
Approach. Londos Bridge, S.E1 


LADY ASSISTANT Shorthand amd ad tyDe- 
wring aad —- = proof read- 


Box 9961 Ad. “Weekly 180 Fleet St BC6 


PENTAGON WANT 
STULL LIFE 


from a first-class all-rounder 


We do mean FIRST-class— 
and we do mean ALL-rounder 
—<colour, line, wash, airbrush 
and scraper. 

You can't be as as the 
man we want un you've 
had some years of good ex- 


if you are experienced and 
would like a change, write or 
ring for an appointment. 
We work a five-day week. 


PENTAGON 


DESIGN SERVICES LIMITED 
36-38 RUPERT STREET, W.! 
Gerrard 6711-2-3 


At 


Cty 


CLASSIFIED ADVERTISEMENTS | 


TMENTS VACANT 


SALES PROMOTION MANAGER 


For medium-size Engineering firm in London with non-contri- 
butory Pension Scheme, producing and importing Special 
Machine Tools and Printing Machinery. Applicant not more 
should have Engineering background, capable 
of writing and laying-out technical catalogues with assistance 
of commercial artist, supervising press advertising through 


than 40 


Advertising Agency and exhibitions. 


for ene 


Very good prospects 


man with imagination. Apply by letter with 
full details of experience, age, salary required to Managing 


FUNDITOR LTD. 
3 Woodbridge Street, London, E.C.! 


DISPLAY PRODUCTION MANAGER. 
Good designer and illustrator with at 
least 10 years’ experience. Central 

om. Union shop. Good wages. 
Reply fully ’ 
Box 9949 Ad. Weckly 180 Fleet St BCs 


STUARTS 


require another keen, com- 
petent account executive, and 
are ready to consider solving 
the preblem in three ways: by 
engaging either 


(c) an experienced Account 
Executive; 
(b) a promising Assistant 


Account Executive; 
(c) an inexperienced, ambitious 

young man—for training. 
if you feel you are the right man 
to make the most of this oppor- 
tunity, please write, giving full 
particulars of age, experience, 
Salary required, to personnel 
director 

STUART ADVERTISING 

AGENCY LTD. 


37 Park Street, Mayfair, W.1 


poo Re 


Preferably capable of 
jet ae gots — by letter, stating 
per 


COMMERCIAL ARTIST for Packaging 
good = modern 


Mom Fi rience salary 
unt mt Pariners Licnites Theydon 


Box 9685 Ad 


cular ne 
Box 999) 


Nakuru 


State selary 6 


2 a 3 Mary Axe, 


EDITOR wamed for regimental Journal. 


uired. 
Bos 9970 Ad. Weekly 180 Fleet St BC4 


Or salary 


REPRESENTATIVE -Young mao w con- 


wiedge of 


Write for appow 


Dass. 
Box 9951 Ad. Weekly 180 Fieet St 4 


RETOUCHER. 
capand. 


*.. nite, 


#ving 


required Ww 
Box 9994 Ad. Weekly 180 Fleet St BC4 


ADVERTISING G MANAGER required for 
i beriand ag Lid 


play and Ezbibivon 
Fire clas. T.U Op wages. Perma 
nency M _ Displays Li Dor 8341 
POSTER writer "with Practica! knowledgc 
of SILK SCARENING g00d all-round 
wired for Signs Depari- 
etail Store Organisation, 
for work im the Brixton area No 
Saturdays. Staff canteen 
ifications, ctperence and 


Box 9948 Ad. Weekly 180 Fleet Si BCS 


Wumily Ocoums @ an 
Studio tor « high 
Arust lbe position 


* 

salary required aad previous Caperience to 
Weekly 180 Fieet St BC4 
ADVERTISEMENT REPRESENTATIVE 

® provinces required by London Pub- 

lushers of well-established series of local 
Sbould be residem North 
Country, or willing w 
cellent opporwniucs for a 
maung ag¢ 6 cEptricnce 


Box 9952 Aa. Weskiy 189 Flen 3 BOS 


am | - capemicnce 

Bon 9 vena Ad. Weekly 180 Fleet St BC4 
MALE CLERK, gencral offic 

| pee depariment, newspaper Fieet 

Bos 9945 Ad. Weekly 180 Fleet St BC4 


WINDOW DRESSER. 
required for Window Display 


© work, ad- 


Young man 
througn- 


Ad Weekly 180 Fleet St BCé 


REQUIRED. a 


Evening 
— have selling 


pers 
waite sa caperience 
and aed nagirg 
Director, “% English Street. Carlisie 

iCTION MAN 
London Agency. accustomed w order- 
ime wide — of blocks for cau- 
logucs. leaflets 


Box 9995 Ad Weetiy 180 Fleet St BC4 
FIRST CLASS LETTERING 
ARTIST WANTED 
West One Studios, 


ring LANgham 1523 for 
appointment. 


for ~ well-knows 


London Studio has vacancies 
for the following staff 


(a) A still-life 
artist. 


and general 


(>) An all-round retoucher. 


‘c) Four competent technical 
artist-draughtsmen able to 


work from blueprints, 
photographs or actual 
machines. 
Letiering by all artists is 
desirable but only essential 


for A. and B 


and conditions 


Good salaries 
Apply giving 
full details but not specimens 
in the first instance to 


Box 999! 
Advertiser's Weekly 180 Fleet 6: EC4 


APPOINTMENTS WANTED 


MATCH WANTED! 


Young MIAMA (30) ex-Public School 
Advertising Manager Agency 
appointment as Copy ideas man 
years’ all-round experience at present 
= which now has no further prospects 
No fancy salary required. Sufficient 

to keep wile and dog happy, but with 
real opportunity to progress on merit 

| offer enthusiasm, . 
loyalty, a free-flow of ideas and sound 
copy, backed by ambition that refuses 
to be further frustraced. 

in short, | want a chance to blaze « 
trail, Will give me a match! 

Write, plone. to 


Box 9974 
Advertiser's Weekly 180 Fleet 61 EC4 


sales b MANAGHBGENT. Photographer 
experience studi managcmen 

is heme K fashion. advertising and 
tustrative work and with fire clam 
technical qualifications sccks pou in 
Progressive advertising of photographk 
studio where a genuine flair for sales 
and business management i required 
Box 98S Ad. Weekly 180 Ficet Si BCs 


~ Glasgow. Pree 
lamee OF part ume 
Box Ad. Weekly 180 Fleet St BC4 


‘Phone your Classifieds to CHA 8844 (Ex 23) 
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a HAND. Oe 


—. Core « 


Private Seare 


— ot va an Easnasay Bureau 
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(Whiehal 39924) 
eMocm . 

WOMAN with eriting abunty,. i 


ek and voruseement 


change. 
Travelled. liter ate. 


9956 Ad. Weekly 180 Fleet & BCs 
LETTERING ARTIST requires situation. 
Good copperpla TIpt 
Boa 9957 Ad Weekly 180 Fleet St BCs 


FRESH 
IDEAS? 
We are « group of senior creative men 
ee ae ie cs te aoe 
of themes, ang 


presenuuce 
We have created ns that have 
increased not only for small 


requirements known Lo us by wring 
Box 9973 
Advertiser's Weekly 188 Fleet 6 EO4 


Layout! ARTIST, 


well 


lechaal publication capericnce, socks 
change to publisher offering real pro- 


paw. 
Box 9938 Ad. Weekly 180 Ficet St BC 4 
GENERAL ARTIST, 25. caperienced 


Box 9959 Ad. Weekly 180 Pieet Si BCs 
COP. WRITER, - 


agency e&perience in cgressive firm. 
Box 9961 Ad. Weekly 180 Ficet S% BCs 
PUBLICITY ALL-ROUNDER sccks pow 
‘9 deparunent a6 Assistant oF 
Experience industry and a 2 
vb 31 Redington Road 5 
ASSISTANT ACCOUNT exXpCUTIVE. 
Young man ageg 2). a prese em 
oyes in similar capacity by ome ot 
ondon's largest agenicics, secks pro- 
srcasive position. 
\arec mations! accounu 
Box 9986 Ad. Weekly 180 Fleet St BCs 
LAYOUT arTisT, 24. 5 
School, secks Agency position 
Box 9963 Ad. Weekly 180 Fleet Si BC 4 


\wualiser typo 
aecmy 


caperiem «— 


rs 


pi AIEEE 


years Ar 


DIRECTORS and ACCOUNT 
EXECUTIVES 


8 chent seeking a first-rate. 
pn rack ad-manager, agency trained. 


Fully experienced in campaign => 4 
budgetary control and markeung 


lemal if so write 


Box 9972 
Advertiser's Weekly 180 Fieet 61 E04 


ASSISTANT PUBLICITY MANAGER, 
ex~agency, seeks § situation abre 
Boa 998 Ad. Weekly 180 Fleer St rar 

PUBLICITY MANAGER 


a years cxperience ip leading 


Bon § was Ad. Weekly 180 Pleet Si BCs 
ment (four 


mem. Write Box Awa .. “Sp E.. 
St. Martin's Lane, W.C.2 
GENTLEMAN (30). seeks change. Buen 


Box 9913 Ad. Weekly 180 Fleet St BC 4 
VISUALISER STUDIO MANAGER, 45 

years young, requires position in which 

his authority will be compatible with 

ws )§= Feaponsibilicy Salary § cxpected 

£1 200-41 .500 

Box 9960 Ad Weekly 180 Pleet St BC4 
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EXPORT SALES MANAGER National 
monialy, es-editornai 
u hcea 
po r 
ee 
; INTERTYPE OPERATOR required io 
MS. «Kenya Colony. Salary Grn , 
year ino0, second year £690, thud and i, 
. fourth years £720 Pamage Out paid. . as 
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Avery's Services, § Smarts Place, High po ge wise Lanta q id 
f Holbora, W.C.2. HOLborn 6136 Bos 9958 Ad. Weekly 180 Flee: S: BC4 I ‘" 
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DISPLAY MAN 
display, all roun| | 
of desgning display ma a Beer. | 
Wine and Soir trade o arcs 
Apply Gum fu pe ars salary =! 
| fo 
- Mecha P 2) 
i mn 
— of foreign advertiaing production 
copywriting. market and media research 
seeks responsible post with Advertising 
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ADVERTISER'S WEEKLY 


Active LPE creative team 
needs two more young men 


to help with increasing and 
interesting work on National accounts . 


LAYOUT MAN with experience, able to work with 
Art Director from his rough indications to finished 
presentation; also to initiate some visualising 
himself. Write, without specimens but with full 
details of experience and salary suggested, marking 
envelope ‘Layout Man (A).’ 

ASSISTANT COPYWRITER with agency experience, 
able to work within frameworks already planned; 
also to create campaigns in collaboration with 
visualiser. Write, without specimens but giving full 
experience, any particular qualifications and salary 
suggested, marking envelope ‘Copywriter (A). 


LONDON PRESS EXCHANGE LTD., 110 ST. MARTIN'S LANE, W.C.2 


/ NOW READY 


The completely revised, greatly extended 
1952 


PAPER MAKERS’ 


AND MERCHANTS’ 


DIRECTORY 


OF ALL NATIONS 


@ Contains full summaries of nearly 5,000 Paper, Pulp and 
Board Mills in more than SO) countries, with makes of 
products, number and widths of machines, tonnage output, 
qoans used, stations for goods, classified lists of products, 

Overseas Agents, Mil! Representatives, 
Seccshaate, Wholesale and Manufacturing Stationers, and 
Equipment Suppliers; British Paper Stainers, Converters, 
Waste Paper erchants, Cardboard, Carton and Paper Box 
Manufacturers, — Makers, ek Clay Producers 
and Trade Associations. ~ Tables of Weight and Sizes; 
Trade Customs; Buyers’ Guide. 


SUPPLIES LIMITED : ORDER NOW 


Blles 
im rotation. To secure your copy by reture, please 
post the cospoe NOW. 

Business Publications Lid., 180 Fleet St., London, E.CA. 


Please send us by return one copy of the 1952 Paper 
MAKERS’ AND MERCHANTS’ DIRECTORY OF ALL NATIONS. Invoice 
us after despatch at the post-paid price of 35s. 


vverseas: 403. (USA & Gants $6.50) cash with order. 


TewursDay Fesruary 21, 19 
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all types of 
Postal 


Containers and 


Strawhoard backed 


Envelopes 


made specially by 


Geltot- 


Whitman « Co 


Rodney 4560 & 6165 


— STOP 
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JOBS ORDER : 


NEW RULING 


ased to make position clear to any- 
one who answers an advertisement. 


To ensure that advertisers do not 
contravene Order through ignorance, 
blishers should send to box office 


Office of the Ministry of Labour or 
a Schedaled Employment Agency if 
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inclusive unless he or she, or the 
em a > bs —— from = 
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‘wcancies Order | 1952.” 


advertiser with each batch of replies 


Agency either seek to engage or 
engage any person unless he is an 


| excepted person or the em 


head of every “turnover” page. 


Ministry consider continued use 
of this heading will prompt adver- | 
tisers to discard use of term Apel 
Employ ment Order. Ficy there mich 
required 


po or the woe | 


Published 


1952. Printed in England by Staples 


jetors, BUSINESS PUBLICATIONS, Ltd., at their office at 180. Fleet Street, London, SCA. | 
rari Printers Limited 
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os comm ter Vineliy 
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